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“Research is creating new knowledge."

~ Neil Armstrong

As an educator, I always felt that it was 

extremely unfortunate that research did not 

find an adequate place in the school 

ecosystem. Rather than dwelling on this issue, I 

took this back problem statement back to my 

highly motivated and inspired colleagues at 

Vijaybhoomi University to think of innovative 

solutions to address this problem. After 

numerous rounds of brainstorming, we arrived 

at the solution to devise a unique three months 

research, intensive program for high school 

researchers. This laid the foundation stone of 

our journal 'The IDEAS Journal- An 

Interdisciplinary Journal for High School 

Researchers.'

While the New Education Policy and musings 

of many noted educators revolved around 

similar ideas, we decided to action the same 

through this structured program and 

culmination of the same in the form of a 

journal. This journal is a one of its kind journal 

in India where school students have been given 

a chance to publish their work in diverse areas. 

The ideas is to give wings to their research 

abilities and letting their  mind's run wild to 

initiate innovation and create knowledge. 

Interdisciplinary learning is key to excel in the 

changing world. Through this journal students 

are getting a chance to freely choose research 

topics from the wide spectrum and deep dive 

in varied areas to creatively arrive at solutions 

to their chosen problem statements. It is very 
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ABSTRACT 

This review paper brings to light the biased 

environment and the inequalities that Indian 

women face in their work environment and the 

various forms and causes of discrimination that 

women face. The enforcement of equal rights 

for women that give them a fair opportunity to 

become independent and empowered is 

important because it concerns our current 

generation and because these very women are 

responsible for our future generations. Also 

discussed in this paper are potential ways that 

this issue of discrimination could be countered, 

thereby ensuring equal opportunities and 

representation in the workplace for women.

KEYWORDS: Gender bias, Work environment, 

Female employees, Progress of society, Legal 

aid.

INTRODUCTION 

"It is time that we all see gender as a spectrum 

instead of two sets of opposing ideals." - 

Emma Watson  

The law of India declares that it is illegal for 

any employer to discriminate against an 

employee or between employees based on 

their gender. However, this does not 

completely solve our problems because we still 

live in a society where people's minds are 

seeded with inherent gender biases [1]. We 

preach equality among the genders, but from 

the time a human being is born, they are 

expected to conform to societal norms and 

practices depending on their gender.  

Gender discrimination occurs when an 

individual is treated unequally, favoured, or 

distinguished on the sole criteria of their 

gender and with no other valid reason [2]. 

Considering the professional domain, women 

are subjected to gender discrimination daily. 

GENDER DISCRIMINATION AGAINST 

WOMEN IN WORKPLACES IN INDIA

1Alfiya Ahmed

For a long time now, women have been 

consistently striving to achieve equal rights, 

representation, and treatment in the workplace 

in a male-centric environment. 

Today, women are succeeding professionally, in 

the workplace and beyond. Women work in 

various sectors and fields and have eclipsed 

men. Yet, at the same time, they are often 

suppressed by the corporate environment's 

design, which leads to the under-

representation of women. This hampers the 

professional progression of women and limits 

their professional success. Moreover, the 

differential treatment of two individuals with 

equal qualifications and work experience 

based on their gender and sexual orientation is 

pervasive in the workplace [3]. Although the 

concerns related to gender disparity might 

have improved over the years, the women of 

India still face rampant gender discrimination. 

To tackle this situation, appropriate 

countermeasures need to be taken that 

recognise the needs of women and bolster 

their place in the work environment and ensure 

that they receive due recognition. 

This review paper aims to analyse the 

discrimination against women in workplaces 

across various sectors and professional fields. It 

aims to gain a deeper insight into the disparities 

faced by women in their professional lives 

compared to their fellow male colleagues. The 

paper also reviews the structural bias of the 

work environment against women, including the 

restrictions and shortcomings that they face 

both in and outside their professional lives. 

Finally, it also suggests measures to help women 

overcome these problems and solve the gender 

disparity equation. 

The review paper has been created through 

secondary research and analysing of statistics. 

The paper includes references to previous journal 

articles, academic articles, online databases, and 
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forums. It aims to collect relevant information and 

draft a research study with adequate hindsight to 

bring to light the actual situation of women in the 

current times and how much that situation has 

changed over the years.  

VARIOUS FORMS OF 

DISCRIMINATION FACED BY THE 

WOMEN WORKFORCE

The various forms of discrimination that 

women in the workplace face are as follows:

1. Women experience a bias 

towards male candidates in terms 

of hiring practices: 

A man with lesser qualifications and experience for 

a certain position is hired rather than a woman with 

better qualifications and more experience. Many 

women lose their jobs during cutbacks or company 

reorganisation compared to men. Rather, 

undeserving male employees are awarded 

promotions than deserving female employees are 

some forms of discrimination faced by women [4].

2. The significant pay gap between 

male and female employees: 

This form of discrimination includes 

widespread partiality favouring men in terms 

of salary and pay compared to women in the 

same position. For example, women are being 

made to work harder for longer hours but with 

lesser pay, Replacing women at high earning 

corporate positions in favour of men. [5]

3. Female employees face Improper 

job classification and job security: 

Women have no job security even after 

proving to be an asset for certain 

organisations. They always face the threat of 

being replaced/demoted or even being fired if, 

for any reason, they are unable to put in as 

many hours or efforts as earlier.[6] 

4. Widespread Partiality towards 

men in terms of providing work 

benefits: 

Extended holidays, healthcare benefits to the 

employee and their immediate family, 

insurance policies and bonuses are some of the 

workplace benefits where men get unfair 

advantage and access while their female 

colleagues are made to continue with lesser or 

no benefits.[7]

5. Harassment and unhealthy 

mindsets in the workplace: 

An alarmingly large number of working women 

face harassment during their work period, 

either as verbal or physical assault. They are 

purposely and constantly looked down upon, 

improper or unethical treatment, made to feel 

unsafe in the work environment, bullied by 

their male employees, made to resort to vulgar 

behaviour or services to get a promotion or 

continue their job, etc. [8]

REVIEW OF EXTERNAL 

RESEARCH AND SURVEY DATA    

According to a recent survey, it was found that 

the number of women who were victims of 

gender bias in workplaces in India was as high 

as 85%. Incidents of gender bias in workplaces 

included denial of promotions, raises, and job 

offers. The number of women who stated that 

they had witnessed environments biased 

towards male colleagues was around 22%. More 

than 55% of women believe that organisations 

need better and more flexible maternity 

benefits, including leaves, work schedules and 

paid leaves. There is also a huge difference of 

opinion between male and female workers 

regarding the topics addressed in the survey. In 

contrast, 37% of working women said they had 

experienced lesser pay and lesser opportunities, 

and only around 20% of male respondents 

supported those statements. Between 63-77% of 

women stated that household responsibilities 

became a barrier to their professional progress 

as the household role was a compulsory role 

that they had to undertake. Their household 

responsibilities only added to the discriminating 

factors in the workplace.[9]

According to another survey, over 72% of 

women feel that favouritism towards their male 

counterparts is still very much present in the 

workplace. They emphasised men's unfair 

advantages at an authoritative and cultural level, 

men-centric work practices, male-dominated 

peer eco-framework, and slanted professional 

success pathways. India has one of the worst 

ratios among west Asian countries, with the 

female representation for Indians in scientific 

research being a meagre 14.3%. Among the 

country's total population, women comprise 

only 13.4% of the total employees working in the 

business and finance sectors.[10]

A recently conducted survey with more than a 

thousand female respondents stated that as 

many as 86% of Indian women experienced 

bias in the professional workplace. They 

suffered not only in terms of economic impact 

but also in the changing work scenario and the 

massively altered conditions adopted due to 

the Covid-19 pandemic. Ruchee Anand, 

Director, Talent and Learning Solutions, India 

at LinkedIn, said, “The pandemic situation had 

worsened the already bad gender-bias 

situation for women and put them in a very 

vulnerable situation”. [11]

When looking at rankings such as the Gender 

Development Index, it is noticed that the 

advancement of India in terms of dealing with 

gender discrimination has not been significant. 

However, the rates of economic development 

have been on the rise. While the Indian GDP 

has risen by around 6%, the female workforce 

took an unexpected decline for the worse from 

34% to 27%. A new review finds a 27% gender 

pay gap in middle-level positions. [12]

Having obtained low scores across major 

criteria, India secured a very low rank on the 

Gender Gap Index 2014 of the World Economic 

Forum, managing to secure only the 126th rank 

in terms of receiving education and 134th rank 

in opportunities and participation related to 

economic backgrounds. India was reported to 

have a female to a male literacy rate ratio of 

0.68 and a labour participation ratio of 0.36, 
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Figure 1: Figure 1: Time required to close the following 
gender gaps based on current trends (in years). 
Source: Statista and World Economic Forum

Figure 2. Statistical data for unemployment rate between 
male and female genders in Kerala vs in India as a whole. 
Source: Gender Statistics 2017-19 based on National 
Sample Survey office data for 2011-12.

Figure 4. Statistics for the disparity in pay 
between male and female genders for years 2014-
16 and sector-wise percentage for gender gaps.
Source: Monster.com/WageIndicator Foundation

Figure 3. Median hourly wage by gender and 
experience (2017)
Source: WageIndicator Foundation
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both of which are far from acceptable. Further, 

India secured a Global Parity Score of 0.48 in 

the ‘Power of Parity’ report by the 

McKinsey Global Institute in 2015 represents 

the presence of major gender inequality in the 

country [13].

IMPORTANCE OF WOMEN IN THE 

WORKPLACE

Even in today’s modern times, India seems to 

be lacking a lot in terms of the representation 

of women in the workplace. However, society 

does not realise that by not giving women a 

chance they deserve, we are losing out on a lot 

of untapped potentials that, if utilised, would 

result in the growth of the society itself and 

progress across various sectors. Here are some 

reasons that highlight the importance of the 

women's workforce: 

1. More widespread talent recognition: 

By incorporating women in the workforce, 

organisations will be able to use their talents 

and capacities, which have been going 

unnoticed and can help in the organisation's 

overall development. For example, women 

tend to be better at networking and 

relationship building and are better at 

situations that require a certain sense of 

sensitivity and thus bring to the table an 

alternate view that can be beneficial to the 

organisation [14].  

2.  New points of view: 

Having both men and women in the workforce 

would mean a wider perspective and approach 

to tackling problems more efficiently and 

innovatively. It would also be a step towards 

breaking down barriers of gender 

discrimination. This is because women have 

different mindsets and reactions than their 

male colleagues when presented with the 

same situation. This would mean more ways to 

solve a given problem, increasing the overall 

efficiency of work while also creating an 

interdependent work environment promoting 

equality [15].

3. Better collaboration: 

Women, in general, have a better grasp of 

communication, which would mean better 

teamwork, a smoother flow of information, 

combined knowledge and skills, and newer ideas. 

A better communication system would, directly 

and indirectly, improve the work efficiency 

incorporating a broader mindset among the 

employees and would result in more open and 

active communication.[16]

4.  Stronger workforce and lower employee churn 

rates: 

A gender-neutral environment promotes equal 

opportunity and helps boost the organisation's 

image, thus resulting in the workforce being 

more cooperative and satisfied, thereby saving 

resources like money and time spent on 

recruiting and training new individuals [17].

5. Improved reputation: 

An inclusive workforce portrays forward-

thinking and positive values, naturally 

attracting a larger customer base, and helps 

build a stronger employee brand [18].

6. Economic profit: 

Better time management, improved 

communication, and innovative problem-

Figure 6. Percentage of female labour force 
participation between the years 1990 and 2016.
Source: ILO via World Bank & Ministry of Labour 
and Employment, Government of India

Figure 5. Comparison between various 
criteria for India’s gender gap report in 
2006 vs 2021 
Source: World Economic Forum

solving methods are just a few of the things 

that women employees bring to the table that 

would help boost companies' productivity and 

result in increased profitability.[19]

LEGISLATION FOR HELPING THE 

WOMEN WORKFORCE 

Raising awareness among people and 

promoting a new mindset is the step in the 

right direction. Still, it is not sufficient to 

change and abolish the existing malpractices 

that are so deeply rooted in society. Therefore, 

the Government of India passed certain laws 

and acts as legal aid to the female employees 

of the country to make sure that the necessary 

reforms were conducted. A selection of the 

Acts and Laws of India that were passed to 

combat the gender discrimination practices in 

the workplace are given below: 

1.     Equal Remuneration Act, 1976: This act 

mandates all employers to pay equal 

financial compensation either in cash or 

kind without any discrimination based on 

the sex of the employee if the nature of 

the services provided is completely or 

almost the same [20].

2.     The wage code, 2019[21]: If the nature of 

the service provided by the employee is 

exactly or almost the same, it is mandated 

by the law that the employee is to be 

treated equally in terms of wages and 

recruitment irrespective of their gender. 

The Code is a combination of the Equal 

Remuneration Act, 1976 [22], the Payment 

of Bonus Act, 1965 [23], the Minimum 

Wages Act, 1948 [24] and the Payment of 

Wages Act, 1936 [25].  

3.     The Prohibition of Sexual Harassment of 

Women at Workplace Act, 2013 [26]: This act 

was enforced to create a more encouraging 

and safer environment for the female 

employees and mandates that all employers 

must form a committee, internal or local, to 

receive and act upon complaints based on 

any grounds that a female employee lodges 

in her place of work.  

4.     The Maternity Benefit Act, 1961 [27]: This 

act puts an obligation for maternity leaves, 

altered work conditions and various other 

benefits, including the continuation of 

salary in full throughout the period of 

absence during and after the period of 

pregnancy of a female employee and even 

in case of a miscarriage. 

5.     The Factories Act, 1948 [28]: This act 

mandates certain provisions for women to 

ensure a safe and sanitary working 

environment and make sure that they are 

not made to endure unfair working 

practices and that they have adequate 

facilities that suit their needs.

PROBABLE METHODS TO 

COUNTER GENDER 

DISCRIMINATION AT THE 

WORKPLACE

A few of the probable methods to counter 

Gender discrimination at the workplace are 

discussed below:

1.  Adopting gender-neutral hiring practices: 

Companies need to adopt hiring policies 

where both male and female employees are 

considered equally capable candidates 

when hiring for the position of the same 

nature so as not to be inclined in favour of 

male candidates. 

Figure 7. State-wise statistics on gender parity 
Source: McKinsey Global Institute
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2. Providing the required facilities and 

provisions for the female workforce: It 

should be a requirement to provide and 

cater to the specific needs of the female 

employees of the organisation, ranging 

from privacy to sanitation, work ethics, etc.

3.  Ensuring equal representation of 

employees across all hierarchal levels of 

work roles irrespective of gender: Providing 

equal opportunities to female employees 

regarding exposure and contributions 

made. Considering them as equal 

candidates when dealing with front-facing 

or important jobs.  

 Ensuring the presence of women in 

leadership roles in the organisation to 

promote gender equality and boost 

confidence among other fellow female 

colleagues while also creating a more 

favourable environment for them. 

5. Adopting workplace policies where men 

and women colleagues are treated as 

equals and are valued for their input and 

not based on their gender. An organisation 

can establish systems like reward systems 

that promote equal participation and 

enhanced collaboration among the 

employees. 

6. Implementation of more female-friendly 

policies in the workplace to help the 

existing female employees and convince 

more women to join the organisation. 

Policies like extended maternal leave, paid 

holidays, easier and flexible work 

schedules, healthcare benefits, company 

policies and perks, etc.

7. Changing the workspace for a more 

gender-neutral approach: This can help 

female employees be open and discuss and 

solve all issues faced by them while also 

offering protection against workplace 

harassment of any form. An organisation 

needs to establish a system where women 

are given the right to be vocal and 

adequate attention to their needs.  

CONCLUSION 

We live in a constantly evolving society, and in 

times like these, the meaning of the word 

‘progress’ becomes relative, so the question 

we ask ourselves is not “have we progressed 

when it comes to solving the issue of gender 

disparity in the workplace?”. Because we 

surely have. The question to ask would be, 

“have we progressed enough?”. Considering 

India, there has been a massive amount of 

change when it comes to the situation of 

women in workplaces. However, that change is 

nowhere close to how much change is still 

required to make a noticeable impact on our 

society and break the social stereotypes and 

stigmas related to the female gender stepping 

out to work and taking matters into their own 

hands. To this day, Indian working women still 

face one of the strongest gender biases across 

the countries of the Asia-Pacific. The dynamics 

of society have now changed - Women have 

now shifted from being homemakers to having 

full-time jobs. At the same time, women have 

not neglected their duties and responsibilities 

at home; instead, they have progressed and 

developed ways to tackle both their 

professional and domestic obligations. Society 

must give women the opportunities and 

recognition they deserve and equal 

opportunities to grow and push past their 

restricting boundaries. It is said that rules are 

meant to be broken, so why not break the old, 

discriminatory rules and make new ones that 

give women an equal opportunity for their 

dreams. In the words of our honourable Prime 

Minister, Shri Narendra Modi, “Our dream of 

New India is an India where women are 

empowered, strengthened, where they become 

equal partners in the all-around development 

of the country.”
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ABSTRACT 

The United States of America has established 

itself as a super-power in global geopolitics. It 

has now turned to help the development of 

other countries, tasking itself with the act of 

nation-building. It has been observed through 

the lens of neoliberalism that while conducting 

nation-building operations across the globe in 

several forms, the United States has of late 

acted on agendas beyond selflessness as an 

overarching theme of development of its 

corporations. Placing a special emphasis on its 

attempts in Germany, Japan, Iraq, and 

Afghanistan - its two most successful and 

unsuccessful attempts respectively at Nation 

Building, it can be seen that using 

neoliberalism as a simple tool in this process 

has benefitted the corporations of the USA 

while creating a host of problems for the 

countries being rebuilt. This paper looks at 

several of the USA’s new attempts at nation-

building, which have gone awry due to the US 

ignoring the guidelines of international 

conventions and going out of its way to benefit 

its corporations.

KEYWORDS: International law, Nation Building, 

Neoliberalism, Afghanistan, Iraq, Geopolitics.

INTRODUCTION

AMERICAN UNILATERALISM AND 

NEOLIBERALISM

The forefront of US President Joe Biden’s State 

of the Union speech in 2021 was strategic 

cooperation and multilateralism, which brings 

into question the United States’ long-term 

stand as the world's only superpower.

The fall of the USSR in 1991 ushered in a new 

era, with former colonies free of Soviet control 

and third world countries opening to global 

UNDERSTANDING NEOLIBERALISM, 
AS A TOOL, IN THE USA'S NATION 
BUILDING PROCESS

1Aritra Mookherjee

capitalism, creating new markets. With the US 

being able to free up the resources it had 

allocated to counteract the Soviet presence, a 

new geopolitical age was inevitable – one 

which had the United States and its policies at 

its forefront.

The then US President, George W. Bush, used this 

newfound abundance of resources at his disposal 

and laid down the building blocks for the new 

Neoliberal foreign policy, a concept which came 

into effect by restructuring the strategies of his 

predecessor, former President Ronald Wilson 

Reagan. The American Economist Milton 

Friedman began selling neoliberalism to America 

in the 1950s, but the masses bought into it in the 

1980s under President Reagan [1]. The ideology 

of free market, deregulation, free trade, and 

economic austerity, coming from the top of the 

food chain, was now embedded in the people's 

belief system.

This new period of American Unilateralism 

championed these neoliberalist approaches in 

tandem with the concepts of ‘nation-building’ 

and ‘democratisation’ of the past to create a 

new American grand strategy – one tailored to 

its economy and its corporations.

International relations scholar Bruce Cronin 

expressed the concept in more abstract terms: 

“Having socialised the key states into 

accepting the assumptions and norms 

underlying the (global) order, the hegemon is 

placed in a position where it must follow the 

rules and institutions it had helped to establish, 

even when it is not in its interest to do so. To 

do otherwise would undermine the very order 

it has created.” There is a noticeable link 

between unilateralism and, in the period right 

after American Military intervention, the 

method in which these nations were governed. 

Analysing the 16 incidents of US nation-

building, we can noticeably deduct that seven 

of these can be categorised as examples of 
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capitalism, creating new markets. With the US 

being able to free up the resources it had 

allocated to counteract the Soviet presence, a 

new geopolitical age was inevitable – one 

which had the United States and its policies at 

its forefront.

The then US President, George W. Bush, used this 

newfound abundance of resources at his disposal 

and laid down the building blocks for the new 

Neoliberal foreign policy, a concept which came 

into effect by restructuring the strategies of his 

predecessor, former President Ronald Wilson 

Reagan. The American Economist Milton 

Friedman began selling neoliberalism to America 

in the 1950s, but the masses bought into it in the 

1980s under President Reagan [1]. The ideology 

of free market, deregulation, free trade, and 

economic austerity, coming from the top of the 

food chain, was now embedded in the people's 

belief system.

This new period of American Unilateralism 

championed these neoliberalist approaches in 

tandem with the concepts of ‘nation-building’ 

and ‘democratisation’ of the past to create a 

new American grand strategy – one tailored to 

its economy and its corporations.

International relations scholar Bruce Cronin 

expressed the concept in more abstract terms: 

“Having socialised the key states into 

accepting the assumptions and norms 

underlying the (global) order, the hegemon is 

placed in a position where it must follow the 

rules and institutions it had helped to establish, 

even when it is not in its interest to do so. To 

do otherwise would undermine the very order 

it has created.” There is a noticeable link 

between unilateralism and, in the period right 

after American Military intervention, the 

method in which these nations were governed. 

Analysing the 16 incidents of US nation-

building, we can noticeably deduct that seven 

of these can be categorised as examples of 
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surrogate administrations backed by the US, 

branded by their almost complete dependency 

on Washington [2].

“They were headed by individuals picked by or 

acceptable to the United States. American 

military support was crucial to their survival. 

Such virtual American protectorates included 

the regimes in Nicaragua (1909–1933), Panama 

(1903–1936), Cuba (1917–1922), Haiti 

(1915–1934), South Vietnam (1964–1973), 

Cambodia (1970– 1973) and the Dominican 

Republic (1965–1966). In the other nine cases 

of nation-building, the United States adopted a 

variety of approaches to the interim 

administration. In Cuba (1898–1902 and 

1906–1909), the Dominican Republic 

(1916–1924), and Japan (1945–1952), 

Washington imposed its direct rule. In West 

Germany (1945–1949), the United States opted 

for a multilateral administration. In Grenada 

(1983), Panama (1989), and Haiti (1994–1996), 

Washington quickly turned power over to 

democratically elected local leaders.” 

Interestingly in Haiti and Panama, the United 

States managed to do this mostly because of 

the convenience of readily available and 

rightful leaders before the US-led government 

change, who had genuinely won contested 

elections. Iraq and Afghanistan are the only 

instances of an interim US-run administration 

under a UN mandate [3]. To further understand 

the connection, it is also important to 

investigate the American decision making at 

that time. This strategic process can be divided 

into political, legislative, and economic.

Looking at the political part of the process, Simon 

Dolby, in his article ‘Geopolitics, grand strategy and 

the Bush doctrine: The strategic dimensions of US 

hegemony under George W. Bush’ states, “The key 

themes of American supremacy, the willingness to 

maintain overwhelming military superiority over 

potential rivals and the proffered option of 

preventative war to stop potential threats from 

even emerging were all sketched out in the first 

Bush presidency at the end of the cold war, in the 

period following the war with Iraq in 1991 when 

Dick Cheney was Secretary of Defense, and when 

Colin Powell and Paul Wolfowitz were at the heart 

of Washington’s defence bureaucracy. The related 

key assumption that America has the right to assert 

its power to reshape the rest of the world to its 

liking also carries over from the early 1990s. The 

inference made here allows us to acknowledge that 

the US now believed it had to fulfil its role as the 

leader of the free world and nation-building was a 

big part of it” [4].

As for the economic part of the process of 

nation-building, as Samir Amin, in his book, 

Obsolescent Capitalism, spoke of how the 

“declared aim of the US strategic political-

economic hegemony” relates not to tolerate the 

existence of any entity capable of fighting back 

against the status quo established by the US [5]. 

Amin explains, “that the global political and 

financial strategy of the United States has five 

key objectives: 1) to neutralise and subjugate its 

partners in the Triad (Europe, Japan), reducing 

to a minimum their capacity to act outside the 

American fold, 2) to establish control over 

NATO, 3) to hold undivided sway over the 

Middle East and Central Asia and their oil 

resources, 4) to break up China, subordinate the 

other large countries (India, Brazil) and prevent 

the formation of regional blocs capable of 

bargaining over the terms of globalisation, 5) to 

marginalise regions in the South that are of no 

strategic interest”.

Overall American economic grand strategy can 

be summed up as wanting what is best for its 

corporations, and I intend to elaborate on this 

strategy throughout this review paper. 

Throughout the paper, I also hope to establish 

how the failures in recent nation-building 

endeavours were a result of its recent 

neoliberalism approach.

THE AMERICAN WAY OF NATION-

BUILDING

Nation-building as a concept for this article 

can be defined “as a process that leads to the 

formation of countries in which the citizens 

feel enough commonality of interests, goals, 

and preferences so that they do not wish to 

separate from each other. This process 

includes goals such as constructing state 

institutions for a functioning state” [6].

Following such a definition, it can be inferred 

that the United States has been the most 

proactive in undertaking such projects across 

the globe. Since its foundation, the United 

States has employed its 'armed forces' abroad 

in more than 200 instances.

Taking a closer look at these interventions, the 

majority of which have consisted of proxy wars 

(examples of which can be found in Angola and 

Nicaragua in the 1980s). The interventions for 

humanitarian causes (such as the Balkans in the 

1990s) and covert operations (like the coup d'état 

in Chile in 1973). Also, peace-keeping missions 

(such as that in Bosnia today), the rescuing and 

liberation of Americans, the aid of its allies 

subjected to enemy attack (like Korea in 1950), or 

even major wars (like the two world wars), as well 

as one-off strikes in retaliation (similar to the 

bombing raid carried in Libya, 1986) [7].

Amongst all the United States' efforts, Japan, 

and Germany stand out as the biggest 

successes that the US has realised while 

undertaking such endeavours in Iraq and 

Afghanistan are the biggest failures of such a 

long list of foreign projects.

JAPAN AND GERMANY: THE 

SUCCESSES OF THE NATION-

BUILDING PROCESS

James Dobbins called Japan and Germany the 

golden standard for these kinds of operations.

Immediately post the Second World War, the 

United States under Presidents Franklin D. 

Roosevelt and Harry Truman undertook nation-

building projects in Germany and Japan. This 

was also at a time when the UN was 

establishing itself. Interestingly, the difference 

in approaches taken between both Nation 

Building endeavours and the similar outcomes 

they yielded.

Germany was broken up into its East and West 

counterparts to essentially 'de-nazify' the state 

[8]. Numerous reforms in West Germany, 

including currency reforms and aid from the 

Marshall plans, led to economic prosperity and 

increased efforts in education, thereby ensuring 

that the German reunification was a successful 

endeavour in 1990 [9]. In Germany, the strategy 

of deconstruction, where all national institutes 

were destroyed and later rebuilt on the 

principles of the US and its western allies, stood 

as a notable example of swift modernisation 

that the process could bring.

At the same time, its policy on Co-option 

worked equally well in Japan. Albeit a drastically 

different policy where the US did not have full 

control, it was equally effective in rebuilding 

Japan. With a complete demilitarisation 

overhaul of Japan, the US went to great lengths 

to rebuild it. Under such conditions, Japan 

adopted a new constitution, with the US playing 

a heavy role in its development.

Asia for Educator specifies the following major 

changes in the constitution [10]:

• The most significant difference was that it 

established that sovereignty was held by 

the people instead of the emperor, laying 

the base for a continuing democracy.

• The emperor remained a symbolic figure in 

Japanese 'unity and culture,' like the 

Queen of England's role in the United 

Kingdom's democracy, but without any 

political power.

• The Diet, Japan's parliament, was 

henceforth to be the supreme political 

institution, comprising democratically 

elected people's representatives.

• Under the new constitution, women were 

guaranteed equal rights, inclusive of the right 

to vote.

• Local governments here were consolidated 

to foster ‘grass-roots’ political 

engagement, and the constitution 

established a plethora of new civil 

liberties, including the right to free 

expression. At the same time, police 

powers were limited and tightly regulated.

• The armed forces were dismantled, 

affecting Article 9 of the new constitution 

prohibited Japan from ever establishing an 

army or going to war.

Margaret MacMillan, a professor at Oxford, said 

to the Guardian Newspaper, “General Douglas 

MacArthur, broke up the zaibatsu, the big 

conglomerates that were blamed for supporting 

the Japanese militarists, and introduced a range 

of reforms, from a new school curriculum to a 

democratic constitution, which was designed to 

turn Japan into a peaceable democratic nation. 

In both Germany and Japan, the victors set up 

special tribunals to try those responsible for 

crimes against peace, war crimes, and the 

catalogue of horrors that came increasingly to 

be known as, crimes against humanity” [11].

Even with such drastically different measures 

in both Japan and Germany, both these states 

emerged as largely successful and developed 

countries playing key strategic roles in today’s 

world's geopolitical structure.
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Comparing the success of these projects to the 

ones undertaken in Iraq and Afghanistan 

brings us to question – where did it go wrong 

with the projects that the US undertook in 

Afghanistan and Iraq?

THE INCREASING RELEVANCE 

OF NEOLIBERALISM IN 

AMERICAN FOREIGN

Around the later decades of the 20th century, 

the entire world underwent the trans-

nationalisation process, with the large 

organisations turning into TNCs (Transnational 

Corporations) [12]. They were restructuring their 

production units and decentralising their 

systems. They were now no longer bound to the 

conformities of their nation’s borders, which 

officially marked the beginning of the Global 

Capitalisation process. The world was now 

introduced to the global assembly line. The 

possibility of a global neoliberal epoch has now 

become a very real possibility. The position of 

the United States made it the perfect hub to 

harvest the growth of this new trend.

Around the 1990s in the US, this global 

assembly line created a phase in their 

economy where labourers were underpaid, and 

the production was higher than ever before. In 

terms of simple economics, supply was greater 

than demand. With workers increasingly being 

left out of the de-industrialised production 

line, the Clinton administration decided to help 

solve this crisis of overproduction and 

underconsumption by repealing the Glass-

Steagall act in 1999. The repealing of this law 

increased the capabilities of banks by allowing 

them to increase investment in securities and 

allowed them to trade risks with each other. 

Thus, lending as a process became a lot easier 

and ‘consumption was brought up artificially 

by creating fictitious capital’ [13].

To re-channel the growing ‘fictitious capital,’ the 

US had to find new markets and new investment 

opportunities for its companies. The ideal 

opportunity was to be found in Iraq and 

Afghanistan, both of which had been conservative 

and had near closed economies till that point, 

with both possessing an ample number of 

resources. To further understand this, we will 

analyse both endeavours individually.

IMPLEMENTATION IN 

AFGHANISTAN

When we look at the situation in Afghanistan, 

the military intervention was a culmination of 

many events. Still, the primary one was that the 

mission was a response to the 9/11 attacks in the 

US and was part of the US’ apparent efforts 

‘against terrorism’. In the process, this military 

intervention laid down the principles with which 

the US could now justify any future military 

course of action that it wished to undertake. 

Stuart Elden described how the pursuit of Bin 

Laden - the ‘ultimate evil’ - was America's 

motivation for going to war in Afghanistan. 

Elden claims that depicting ‘Al-Qaeda’ or Islamic 

terrorist organisations in this light serves a 

purpose. The US may justify "any punitive action 

it might take anywhere at any time" by seeing 

them as "an omnipresent terrorist threat as evil 

as it is widespread—from Bosnia to the 

Philippines, from Chechnya to Pakistan, from 

Libya to Yemen."

Former US President George W. Bush said, 

“We will make no distinction between the 

terrorists who committed these acts and those 

who harbour them.” The president’s 

speechwriter, David Frum, went on to suggest, 

"With those words, Bush upgraded the 'war on 

terror' from metaphor to the fact". What this 

now allowed the US to do was that it could 

now undertake the chance or steps to target 

States. As Dick Cheney expressed, "in some 

ways, the states were easier targets than the 

shadowy terrorists". In the sands of 

Afghanistan and, subsequently, Iraq, a 

supposedly deterritorialized threat—the 

networks of Al-Qaeda, or global Islamism—was 

reterritorialized [14].

The global significance of a move like this was 

immense, with blatant disregard for the UN 

and the new conflicts which emerged out of a 

decision like this were severe. Yet neither of 

these were the most significant effect of the 

decision, but in fact, the most significant one 

was having been able to undertake an 

intervention like this. Having been able to 

justify it to its people, the US had just set a 

precedent for achieving a few of its longest 

remaining objectives, such as spreading its 

political and economic hegemony over central 

and eastern Asia and its Oilfields. But most of 

all, it could create new markets and 

opportunities for its people and companies. 

Having successfully intervened in the country, 

Afghanistan now became a place for the US to 

experiment with its neoliberalist approach to 

undertake the Nation- Building of Afghanistan.

This brings us to investigate the financial side 

of this US endeavour in Afghanistan.

As per an Al Jazeera report, “Since 2001, the 

US has spent $2.26 trillion in Afghanistan, the 

Costs of War Project at Brown University 

calculates. The biggest chunk – nearly $1 

trillion – was consumed by the Overseas 

Contingency Operations budget for the 

Department of Defense. The second biggest 

line item – $530bn – is the estimated interest 

payments on the money the US government 

borrowed to fund the war” [15].

Among all this money spent, one project 

stands out and highlights the intentions of the 

US as well. The ring road project - a road 

connecting Kabul with Kandahar in 

Afghanistan - formed the foundation of the US 

strategy in Afghanistan. The United States 

invested over 200 million dollars into the 

project and lost millions of lives trying to 

develop and protect it [16]. The idea behind 

such an expansive project lay in the ideals of 

the 1960s Soviet initiative to build such a road. 

It would operate for a total of 1,988 miles 

(3,200 km), resulting in Afghanistan's four 

largest cities — Kabul, Kandahar, Herat, and 

Mazar-I-Sharif. A loop road connects it with the 

idea of creating an industrialised project 

throughout Afghanistan, a country which 

before this barely had paved roads and had to 

cross rocky terrain to commute. The United 

States, the World Bank, and several other 

countries contributed $1.5 billion towards the 

Ring Road. The road was built to create trade, 

provide support and facilities to far-flung 

areas, and establish legitimacy for the new 

Afghan government. In addition, the ring road 

provided America with the opportunity to invest 

in its constructors and use it as a platform for 

developing and promoting trade in the area.

“Where the roads end in Afghanistan, the 

Taliban begin. In other words, roads promote 

enterprise. Enterprise promotes hope. Hope is 

what defeats this ideology of darkness.” ~ 

George W. Bush [17].

The Guardian newspaper further reported, “the 

American military relied to an unprecedented 

degree on private contractors for support in all 

areas of war operations. Contractors supplied 

trucks, planes, fuel, helicopters, ships, drones, 

weapons and munitions, and support services 

from catering and construction to IT and 

logistics. The number of contractors on the 

ground outnumbered US troops most years of 

the conflict. By the summer of 2020, the US 

had 22,562 contractor personnel in 

Afghanistan – twice the number of American 

troops” [18].

America was channelling its budget to its 

contractors and corporations, and nation-

building was just a process to achieve that. 

During the Afghanistan war, the defence stocks 

were outperforming the stock market by 

approximately 60%, which was enabled by the 

dynamic increase in the war spending, which 

allowed further growth in the industry. 'The big 

five – Lockheed Martin, Boeing, General 

Dynamics, Raytheon, and Northrop Grumman,' 

and other major players in the defence 

industry developed rapidly in this period and 

were able to acquire outright the next level of 

manufacturers such as McDonnell Douglas and 

Hughes aircraft [19].

The Pentagon allocated $480 billion to 

defence contractors, and between the start of 

the Afghanistan war and June 2020, these 'big 

five' received a third of that money [19].

“While only a fraction of these sales went 

specifically for Iraq and Afghanistan, the 

conflict was highly lucrative for all the major 

defence contractors. For example, Lockheed 

Martin manufactured the Black Hawk 

helicopters used extensively in Afghanistan. 

Boeing sold the aircraft and land combat 

vehicles. Raytheon won the major contract 

training of the Afghan air force, and Northrup 

Grumman and General Dynamics supplied 

electronic and communications equipment. In 

addition, thousands of subcontractors 

worldwide earned money from selling night-

vision goggles, engines, sandbags, 

communications equipment, and all manner of 

stuff to the war effort. Further, global oil 

companies were the key war beneficiaries 

since the Pentagon is the world’s single largest 

purchaser of fuel” [12].

Soon after its entrance into Afghanistan, the 

US tried to ignore its humanitarian 

responsibilities to the UN and NATO. 

Meanwhile, focusing on developing the 
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Elden claims that depicting ‘Al-Qaeda’ or Islamic 

terrorist organisations in this light serves a 

purpose. The US may justify "any punitive action 

it might take anywhere at any time" by seeing 

them as "an omnipresent terrorist threat as evil 

as it is widespread—from Bosnia to the 

Philippines, from Chechnya to Pakistan, from 

Libya to Yemen."

Former US President George W. Bush said, 

“We will make no distinction between the 

terrorists who committed these acts and those 

who harbour them.” The president’s 

speechwriter, David Frum, went on to suggest, 

"With those words, Bush upgraded the 'war on 

terror' from metaphor to the fact". What this 

now allowed the US to do was that it could 

now undertake the chance or steps to target 

States. As Dick Cheney expressed, "in some 

ways, the states were easier targets than the 

shadowy terrorists". In the sands of 

Afghanistan and, subsequently, Iraq, a 

supposedly deterritorialized threat—the 

networks of Al-Qaeda, or global Islamism—was 

reterritorialized [14].

The global significance of a move like this was 

immense, with blatant disregard for the UN 

and the new conflicts which emerged out of a 

decision like this were severe. Yet neither of 

these were the most significant effect of the 

decision, but in fact, the most significant one 

was having been able to undertake an 

intervention like this. Having been able to 

justify it to its people, the US had just set a 

precedent for achieving a few of its longest 

remaining objectives, such as spreading its 

political and economic hegemony over central 

and eastern Asia and its Oilfields. But most of 

all, it could create new markets and 

opportunities for its people and companies. 

Having successfully intervened in the country, 

Afghanistan now became a place for the US to 

experiment with its neoliberalist approach to 

undertake the Nation- Building of Afghanistan.

This brings us to investigate the financial side 

of this US endeavour in Afghanistan.

As per an Al Jazeera report, “Since 2001, the 

US has spent $2.26 trillion in Afghanistan, the 

Costs of War Project at Brown University 

calculates. The biggest chunk – nearly $1 

trillion – was consumed by the Overseas 

Contingency Operations budget for the 

Department of Defense. The second biggest 

line item – $530bn – is the estimated interest 

payments on the money the US government 

borrowed to fund the war” [15].

Among all this money spent, one project 

stands out and highlights the intentions of the 

US as well. The ring road project - a road 

connecting Kabul with Kandahar in 

Afghanistan - formed the foundation of the US 

strategy in Afghanistan. The United States 

invested over 200 million dollars into the 

project and lost millions of lives trying to 

develop and protect it [16]. The idea behind 

such an expansive project lay in the ideals of 

the 1960s Soviet initiative to build such a road. 

It would operate for a total of 1,988 miles 

(3,200 km), resulting in Afghanistan's four 

largest cities — Kabul, Kandahar, Herat, and 

Mazar-I-Sharif. A loop road connects it with the 

idea of creating an industrialised project 

throughout Afghanistan, a country which 

before this barely had paved roads and had to 

cross rocky terrain to commute. The United 

States, the World Bank, and several other 

countries contributed $1.5 billion towards the 

Ring Road. The road was built to create trade, 

provide support and facilities to far-flung 

areas, and establish legitimacy for the new 

Afghan government. In addition, the ring road 

provided America with the opportunity to invest 

in its constructors and use it as a platform for 

developing and promoting trade in the area.

“Where the roads end in Afghanistan, the 

Taliban begin. In other words, roads promote 

enterprise. Enterprise promotes hope. Hope is 

what defeats this ideology of darkness.” ~ 

George W. Bush [17].

The Guardian newspaper further reported, “the 

American military relied to an unprecedented 

degree on private contractors for support in all 

areas of war operations. Contractors supplied 

trucks, planes, fuel, helicopters, ships, drones, 

weapons and munitions, and support services 

from catering and construction to IT and 

logistics. The number of contractors on the 

ground outnumbered US troops most years of 

the conflict. By the summer of 2020, the US 

had 22,562 contractor personnel in 

Afghanistan – twice the number of American 

troops” [18].

America was channelling its budget to its 

contractors and corporations, and nation-

building was just a process to achieve that. 

During the Afghanistan war, the defence stocks 

were outperforming the stock market by 

approximately 60%, which was enabled by the 

dynamic increase in the war spending, which 

allowed further growth in the industry. 'The big 

five – Lockheed Martin, Boeing, General 

Dynamics, Raytheon, and Northrop Grumman,' 

and other major players in the defence 

industry developed rapidly in this period and 

were able to acquire outright the next level of 

manufacturers such as McDonnell Douglas and 

Hughes aircraft [19].

The Pentagon allocated $480 billion to 

defence contractors, and between the start of 

the Afghanistan war and June 2020, these 'big 

five' received a third of that money [19].

“While only a fraction of these sales went 

specifically for Iraq and Afghanistan, the 

conflict was highly lucrative for all the major 

defence contractors. For example, Lockheed 

Martin manufactured the Black Hawk 

helicopters used extensively in Afghanistan. 

Boeing sold the aircraft and land combat 

vehicles. Raytheon won the major contract 

training of the Afghan air force, and Northrup 

Grumman and General Dynamics supplied 

electronic and communications equipment. In 

addition, thousands of subcontractors 

worldwide earned money from selling night-

vision goggles, engines, sandbags, 

communications equipment, and all manner of 

stuff to the war effort. Further, global oil 

companies were the key war beneficiaries 

since the Pentagon is the world’s single largest 

purchaser of fuel” [12].

Soon after its entrance into Afghanistan, the 

US tried to ignore its humanitarian 

responsibilities to the UN and NATO. 

Meanwhile, focusing on developing the 
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economy of Afghanistan and building the 

state's infrastructure towards adopting the US 

ideals of economic globalisation and the free 

market. The entire system of US intervention in 

Afghanistan was structurally like its actions in 

Germany, where the US rebuilt its national 

institutes and helped develop dams and 

highways, in Afghanistan's case. The only 

difference was that this time, nation-building 

was a by-product of the United States trying to 

invest money in its companies and create new 

markets.

Price restrictions and government subsidies, 

which could have helped Afghanistan gradually 

emerge from poverty, were not considered by 

US officials, who viewed it as incompatible 

with their ideals of capitalism, according to 

Barnett Rubin, a former UN, and State 

Department consultant [20].

The US government’s provision of direct 

financial support sometimes created 

dependent enterprises and disincentives for 

Afghans to borrow from market-based 

financial institutions,” a report on the 

‘development of the Afghan private sector’ 

concluded in April 2018. “Furthermore, 

insufficient coordination within and between 

US government civilian and military agencies 

often negatively affected the outcomes of 

programs” [21].

The Washington Post reported, “Instead of 

bringing stability and peace, they said, the 

United States inadvertently built a corrupt, 

dysfunctional Afghan government that remains 

dependent on US military power for its 

survival. Assuming it does not collapse, US 

officials have said it will need billions more 

dollars in aid annually for decades. We were 

dealing with parts of a society who thought 

the king was still in power, never knew the 

Russians came, or that the Americans were 

here,” Jordan Sellman, who worked for USAID 

in Afghanistan for numerous years, told the 

government interviewers. “They did not even 

use currency but bartered for items. We were 

bringing 21st-century stuff to a society living in 

a different period” [21].

To further understand how much the US 

Corporations benefited, we can analyse the 

stocks of the USA's five biggest defence 

contractors- Boeing, Lockheed Martin, Raytheon, 

General Dynamics, and Northrop Gunman. On 

September 18, 2001, when then-President George 

W. Bush signed the AUMF (Authorisation for the 

Use of Military Force), a $10,000 investment in 

those companies' equities would be worth more 

than $97,795 today [22].

According to a Brown University calculation, the 

United States spent around '$2.26 trillion in 

Afghanistan, or $300 million a day. 

Approximately $800 billion had been spent on 

direct combat costs, with an additional $85 billion 

spent on training the now-defeated Afghan army. 

With this money being funnelled into Afghanistan 

and most of it directly going to American 

corporations for development projects, a 

remarkably simple argument can be made 

proving that American national interests towards 

its corporations far superseded its foreign 

interests. It was usually only when the two 

intersected towards economic gain and increased 

influence that drastic measures were taken [23].

With novel studies on how the Alignment of 

multi-national corporations and US Command 

Operations keeps increasing and will continue 

to do so [24], neoliberalism remains the 

strategic guise for American foreign interests 

and Nation-building - the masquerade – to 

serve its economic quests.

IRAQ

With the US showing its commitment to its 

‘anti-evil’ agenda, Iraq became the next big 

step in US political and military grand strategy.

he USA's declared goal of ‘ridding the world of 

evil’ integrates all such threats towards the 

United States as one, providing a continuing 

connection ranging from terrorist actions to 

countries that the United States regards to be 

rogue regimes. Amid substantial contradictory 

evidence, the administration of former US 

President George W. Bush persuaded the 

American public to support the Iraq war by 

implying a connection between Saddam 

Hussein's regime and Osama bin Laden's Al-

Qaeda network. This led to the September 11 

(9/11) attacks being used as the justification by 

the Bush Administration to enter a state of war 

- first, in Afghanistan and, next, in Iraq [25].

Anthony Blair, then British Prime minister, and 

the then foreign secretary, Jack Straw, alleged 

that Saddam Hussein violated Security Council 

Resolution 1441 and prior resolutions. They 

'called on him' to give up weapons of mass 

destruction and would go on to use this as a 

ploy in justifying the 2003 attack on Iraq as a 

case of self-defence.

According to Greenpeace, because of the Iraq 

war, “the framework of international law is 

currently under threat by the determination of 

the United States to redraw international law 

to allow its strategic imperatives.”

It continues: “nations have a stark choice: they 

can choose multilateralism, the rule of law and 

respect for international law, treaties and 

institutions; or, they can choose a unilateralist 

approach in which states pursue their interests, 

irrespective of the will of the world 

community” [26].

With the military intervention and occupation 

of Iraq, the US provided its military-industrial, 

energy and service sectors with the 

opportunity to work in another market. 

Secretary of Défense Donald Rumsfeld 

restructured US war plans to allow outsourcing 

of many of the jobs to private defence firms. 

This allowed these newly established TNCs and 

NGOs to receive large lucrative contracts, and 

the money was in turn paid to US labourers. 

The government was creating new jobs and 

investing its money in the US itself while at the 

same time creating new markets.

The most drastic step that the United States 

took in rebuilding the Iraqi economy was to 

integrate Iraq into following its neoliberal 

ideologies and the global market and rewrite 

the legal framework of Iraq. Unfortunately, this 

step going by multiple interpretations may 

violate article 43 of the 1907 Hague Convention 

(IV) and several other protocols [27].

An official from the US government said, 

“Rebuilding Iraq is a US national security and 

foreign policy priority and constitutes the largest 

US assistance program since World War II” [28].

Now post the invasion, the United States 

established in May 2003 - the CPA (Coalition 

Provisional Authority) citing United Nations 

Security Council Resolution 1483 (2003) and 

the laws of war to overlook activities in Iraq. 

From the CPA's beginning on April 21, 2003, 

until its dissolution on June 28, 2004, it 

exercised executive, legislative, and judicial 

authority over the Iraqi government [29].

In his paper ‘Transitional Administrative Law 

Commentary and analysis’, Nathan J. Brown, 

George Washington University's Professor of 

Political Science and International Affairs, 

stated, “On March 1 2004, the Iraqi Governing 

Council (IGC) announced that the Transitional 

Administrative Law (TAL) which would serve as 

an interim constitution to govern Iraq once 

sovereignty was restored on June 30 2004. Till 

the time it takes to adopt a finalised and 

permanent constitution, two days after the 

deadline specified in the November 15, 2003, 

agreement between the Coalition Provisional 

Authority (CPA) and the Iraqi Governing 

Council (IGC) had been completed and 

approved” [30]. Local caucuses by the end of 

May, the convening of a Transitional National 

Assembly based on those caucuses, the 

dissolution of the Iraqi Governing Council 

Coalition Provisional Authority, and the 

restoration of Iraqi sovereignty by the end of 

June 2004 would all be doable under such 

legislation. Elections for creating a constituent 

assembly would have been held in 2005. That 

body would quickly draught and pursue the 

adoption of a permanent constitution, having 

general elections under the new constitution 

by the end of the year. However, that proposal 

disintegrated and was eventually abandoned 

due to international and internal resistance. 

Nevertheless, the Transitional Administrative 

Law (TAL) was successfully drafted [31].

The TAL had a set of twelve regulations and 

100 orders. Following the timeline stated in 

Article 2 of the TAL, power was to be officially 

handed over to Iraqi sovereignty later. Amid 

this chaos, what the US managed to do was 

quite a remarkable feat. They appointed Paul 

Bremer as the administrator of the CPA and 

made him report straight to the Secretary of 

Defense. Under him, the CPA installed a team 

of professionals to help rewrite the legal 

framework of Iraq in a manner to integrate Iraq 

into the global economy and open its 

resources. What gave Bremer ultimate power 

was that he had no one to be accountable 

other than the US president in writing his laws 

and the laws required his signatures alone [32].

Bremer’s laws laid down the framework for the 

economic reforms of the new Iraqi constitution 

and government. These 100 orders that Paul 

Bremer instituted essentially allowed the 

dismantling of various security corps and 

national bodies, the foundation of an 

autonomous central bank, a new tax system with 

the highest tax rate of 15% for firms and 
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economy of Afghanistan and building the 

state's infrastructure towards adopting the US 

ideals of economic globalisation and the free 

market. The entire system of US intervention in 

Afghanistan was structurally like its actions in 

Germany, where the US rebuilt its national 

institutes and helped develop dams and 

highways, in Afghanistan's case. The only 

difference was that this time, nation-building 

was a by-product of the United States trying to 

invest money in its companies and create new 

markets.

Price restrictions and government subsidies, 

which could have helped Afghanistan gradually 

emerge from poverty, were not considered by 

US officials, who viewed it as incompatible 

with their ideals of capitalism, according to 

Barnett Rubin, a former UN, and State 

Department consultant [20].

The US government’s provision of direct 

financial support sometimes created 

dependent enterprises and disincentives for 

Afghans to borrow from market-based 

financial institutions,” a report on the 

‘development of the Afghan private sector’ 

concluded in April 2018. “Furthermore, 

insufficient coordination within and between 

US government civilian and military agencies 

often negatively affected the outcomes of 

programs” [21].

The Washington Post reported, “Instead of 

bringing stability and peace, they said, the 

United States inadvertently built a corrupt, 

dysfunctional Afghan government that remains 

dependent on US military power for its 

survival. Assuming it does not collapse, US 

officials have said it will need billions more 

dollars in aid annually for decades. We were 

dealing with parts of a society who thought 

the king was still in power, never knew the 

Russians came, or that the Americans were 

here,” Jordan Sellman, who worked for USAID 

in Afghanistan for numerous years, told the 

government interviewers. “They did not even 

use currency but bartered for items. We were 

bringing 21st-century stuff to a society living in 

a different period” [21].

To further understand how much the US 

Corporations benefited, we can analyse the 

stocks of the USA's five biggest defence 

contractors- Boeing, Lockheed Martin, Raytheon, 

General Dynamics, and Northrop Gunman. On 

September 18, 2001, when then-President George 

W. Bush signed the AUMF (Authorisation for the 

Use of Military Force), a $10,000 investment in 

those companies' equities would be worth more 

than $97,795 today [22].

According to a Brown University calculation, the 

United States spent around '$2.26 trillion in 

Afghanistan, or $300 million a day. 

Approximately $800 billion had been spent on 

direct combat costs, with an additional $85 billion 

spent on training the now-defeated Afghan army. 

With this money being funnelled into Afghanistan 

and most of it directly going to American 

corporations for development projects, a 

remarkably simple argument can be made 

proving that American national interests towards 

its corporations far superseded its foreign 

interests. It was usually only when the two 

intersected towards economic gain and increased 

influence that drastic measures were taken [23].

With novel studies on how the Alignment of 

multi-national corporations and US Command 

Operations keeps increasing and will continue 

to do so [24], neoliberalism remains the 

strategic guise for American foreign interests 

and Nation-building - the masquerade – to 

serve its economic quests.

IRAQ

With the US showing its commitment to its 

‘anti-evil’ agenda, Iraq became the next big 

step in US political and military grand strategy.

he USA's declared goal of ‘ridding the world of 

evil’ integrates all such threats towards the 

United States as one, providing a continuing 

connection ranging from terrorist actions to 

countries that the United States regards to be 

rogue regimes. Amid substantial contradictory 

evidence, the administration of former US 

President George W. Bush persuaded the 

American public to support the Iraq war by 

implying a connection between Saddam 

Hussein's regime and Osama bin Laden's Al-

Qaeda network. This led to the September 11 

(9/11) attacks being used as the justification by 

the Bush Administration to enter a state of war 

- first, in Afghanistan and, next, in Iraq [25].

Anthony Blair, then British Prime minister, and 

the then foreign secretary, Jack Straw, alleged 

that Saddam Hussein violated Security Council 

Resolution 1441 and prior resolutions. They 

'called on him' to give up weapons of mass 

destruction and would go on to use this as a 

ploy in justifying the 2003 attack on Iraq as a 

case of self-defence.

According to Greenpeace, because of the Iraq 

war, “the framework of international law is 

currently under threat by the determination of 

the United States to redraw international law 

to allow its strategic imperatives.”

It continues: “nations have a stark choice: they 

can choose multilateralism, the rule of law and 

respect for international law, treaties and 

institutions; or, they can choose a unilateralist 

approach in which states pursue their interests, 

irrespective of the will of the world 

community” [26].

With the military intervention and occupation 

of Iraq, the US provided its military-industrial, 

energy and service sectors with the 

opportunity to work in another market. 

Secretary of Défense Donald Rumsfeld 

restructured US war plans to allow outsourcing 

of many of the jobs to private defence firms. 

This allowed these newly established TNCs and 

NGOs to receive large lucrative contracts, and 

the money was in turn paid to US labourers. 

The government was creating new jobs and 

investing its money in the US itself while at the 

same time creating new markets.

The most drastic step that the United States 

took in rebuilding the Iraqi economy was to 

integrate Iraq into following its neoliberal 

ideologies and the global market and rewrite 

the legal framework of Iraq. Unfortunately, this 

step going by multiple interpretations may 

violate article 43 of the 1907 Hague Convention 

(IV) and several other protocols [27].

An official from the US government said, 

“Rebuilding Iraq is a US national security and 

foreign policy priority and constitutes the largest 

US assistance program since World War II” [28].

Now post the invasion, the United States 

established in May 2003 - the CPA (Coalition 

Provisional Authority) citing United Nations 

Security Council Resolution 1483 (2003) and 

the laws of war to overlook activities in Iraq. 

From the CPA's beginning on April 21, 2003, 

until its dissolution on June 28, 2004, it 

exercised executive, legislative, and judicial 

authority over the Iraqi government [29].

In his paper ‘Transitional Administrative Law 

Commentary and analysis’, Nathan J. Brown, 

George Washington University's Professor of 

Political Science and International Affairs, 

stated, “On March 1 2004, the Iraqi Governing 

Council (IGC) announced that the Transitional 

Administrative Law (TAL) which would serve as 

an interim constitution to govern Iraq once 

sovereignty was restored on June 30 2004. Till 

the time it takes to adopt a finalised and 

permanent constitution, two days after the 

deadline specified in the November 15, 2003, 

agreement between the Coalition Provisional 

Authority (CPA) and the Iraqi Governing 

Council (IGC) had been completed and 

approved” [30]. Local caucuses by the end of 

May, the convening of a Transitional National 

Assembly based on those caucuses, the 

dissolution of the Iraqi Governing Council 

Coalition Provisional Authority, and the 

restoration of Iraqi sovereignty by the end of 

June 2004 would all be doable under such 

legislation. Elections for creating a constituent 

assembly would have been held in 2005. That 

body would quickly draught and pursue the 

adoption of a permanent constitution, having 

general elections under the new constitution 

by the end of the year. However, that proposal 

disintegrated and was eventually abandoned 

due to international and internal resistance. 

Nevertheless, the Transitional Administrative 

Law (TAL) was successfully drafted [31].

The TAL had a set of twelve regulations and 

100 orders. Following the timeline stated in 

Article 2 of the TAL, power was to be officially 

handed over to Iraqi sovereignty later. Amid 

this chaos, what the US managed to do was 

quite a remarkable feat. They appointed Paul 

Bremer as the administrator of the CPA and 

made him report straight to the Secretary of 

Defense. Under him, the CPA installed a team 

of professionals to help rewrite the legal 

framework of Iraq in a manner to integrate Iraq 

into the global economy and open its 

resources. What gave Bremer ultimate power 

was that he had no one to be accountable 

other than the US president in writing his laws 

and the laws required his signatures alone [32].

Bremer’s laws laid down the framework for the 

economic reforms of the new Iraqi constitution 

and government. These 100 orders that Paul 

Bremer instituted essentially allowed the 

dismantling of various security corps and 

national bodies, the foundation of an 

autonomous central bank, a new tax system with 

the highest tax rate of 15% for firms and 
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individuals, and the introduction of the new Iraqi 

dinar under the Central Bank of Iraq, new 

securities trading and copyright laws and 

opened up Iraq to foreign investment from the 

World Bank, IMF, UNDP and privatised almost all 

of Iraq’s assets opening them up to investment 

from the world except the all-important oil 

reserves. Even then, Bremer had a huge role in 

forming the new Iraqi Oil and Gas laws too.

Order 43, which established the new bank law 

in Iraq, had a preamble stating, “Recalling that 

UN Security Council Resolution 1483 (2003) 

called upon the CPA to promote economic 

reconstruction and the conditions for 

sustainable development”, which goes to show 

how the US used Security Council resolutions 

to justify its over-ambitious ventures.

Two orders remain interesting as they not only 

allowed for increased globalisation but also, in 

a sense, undermined the Iraqi government's 

sovereignty. Order 17 exempted all members of 

the US-led multi-national force in Iraq and 

foreign contractors and diplomats from Iraqi 

law. Order 57 appointed independent 

inspectors, selected by Paul Bremer for a five-

year period, general to each Iraqi ministry, who 

are tasked with conducting investigations, 

audits, appraisals, and other reviews [33,34].

Introspection into the effect of these Orders 

brings us to the conclusion that the very 

nation-building attempt that the US took up in 

Iraq was directed towards their need to build a 

globalised economy. Their strategy was to 

increase their influence in the Middle East, as 

covered earlier in the introduction of this 

review paper.

CONCLUSION

Having analysed the economic and political 

situation across the world in the late 1990s 

with the growing trend in neoliberalism around 

the same time. Also, drawing a comparison 

between the earlier attempts of the US in 

Japan and Germany to Iraq and Afghanistan, it 

can be concluded the latest trends did lead to 

a relative failure in its nation-building attempts 

in Iraq and Afghanistan. Albeit the entire 

military intervention of the US in Iraq and 

Afghanistan and the precedents it set does 

present a significant disruption in international 

conventions. What can be deducted from both 

these instances is that the US was not afraid to 

undermine the authority of its nation-building 

endeavours in favour of creating the ultimate 

utopia in terms of a neoliberal and globally 

integrated state.

The undermining of the interim authorities that 

the US established in both Iraq and 

Afghanistan, through overarching neoliberal 

policies, presents us with a convincing 

argument of how the US established new 

integrated economies and created new 

markets which would have allowed its 

corporations to be the primary benefactors of 

such projects.

Now with all the facts in front of us, if one were 

to compare the success of the USA in its nation-

building efforts in Germany and Japan 

compared to its widely criticised attempts of 

nation-building in Iraq and Afghanistan. It would 

be easy to deduce how it was the US' newly 

discovered neoliberalist approach that was the 

reason behind the failure in terms of stable 

policymaking of its nation-building attempts.
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individuals, and the introduction of the new Iraqi 

dinar under the Central Bank of Iraq, new 

securities trading and copyright laws and 

opened up Iraq to foreign investment from the 

World Bank, IMF, UNDP and privatised almost all 

of Iraq’s assets opening them up to investment 

from the world except the all-important oil 

reserves. Even then, Bremer had a huge role in 

forming the new Iraqi Oil and Gas laws too.

Order 43, which established the new bank law 

in Iraq, had a preamble stating, “Recalling that 

UN Security Council Resolution 1483 (2003) 

called upon the CPA to promote economic 

reconstruction and the conditions for 

sustainable development”, which goes to show 

how the US used Security Council resolutions 

to justify its over-ambitious ventures.

Two orders remain interesting as they not only 

allowed for increased globalisation but also, in 

a sense, undermined the Iraqi government's 

sovereignty. Order 17 exempted all members of 

the US-led multi-national force in Iraq and 

foreign contractors and diplomats from Iraqi 

law. Order 57 appointed independent 

inspectors, selected by Paul Bremer for a five-

year period, general to each Iraqi ministry, who 

are tasked with conducting investigations, 

audits, appraisals, and other reviews [33,34].

Introspection into the effect of these Orders 

brings us to the conclusion that the very 

nation-building attempt that the US took up in 

Iraq was directed towards their need to build a 

globalised economy. Their strategy was to 

increase their influence in the Middle East, as 

covered earlier in the introduction of this 

review paper.

CONCLUSION

Having analysed the economic and political 

situation across the world in the late 1990s 

with the growing trend in neoliberalism around 

the same time. Also, drawing a comparison 

between the earlier attempts of the US in 

Japan and Germany to Iraq and Afghanistan, it 

can be concluded the latest trends did lead to 

a relative failure in its nation-building attempts 

in Iraq and Afghanistan. Albeit the entire 

military intervention of the US in Iraq and 

Afghanistan and the precedents it set does 

present a significant disruption in international 

conventions. What can be deducted from both 

these instances is that the US was not afraid to 

undermine the authority of its nation-building 

endeavours in favour of creating the ultimate 

utopia in terms of a neoliberal and globally 

integrated state.

The undermining of the interim authorities that 

the US established in both Iraq and 

Afghanistan, through overarching neoliberal 

policies, presents us with a convincing 

argument of how the US established new 

integrated economies and created new 

markets which would have allowed its 

corporations to be the primary benefactors of 

such projects.

Now with all the facts in front of us, if one were 

to compare the success of the USA in its nation-

building efforts in Germany and Japan 

compared to its widely criticised attempts of 

nation-building in Iraq and Afghanistan. It would 

be easy to deduce how it was the US' newly 

discovered neoliberalist approach that was the 

reason behind the failure in terms of stable 

policymaking of its nation-building attempts.
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ABSTRACT 

We often read about companies making big 

innovations and launching new products. 

However, what is always intriguing is how the 

marketing is done and whether a firm should 

be customer-centric or product-centric and if 

being one derived the firm of the benefits of 

another. Through this research, the author 

wants to explain the fundamentals of 

marketing and the key focus of a marketing 

campaign- is it the innovation or the need of 

the customers. After that, the paper will seek 

to piece them all together to discover the 

bigger picture: are firms’ customer-centric or 

product-centric and the benefits of a 

customer-centric firm. 

KEYWORDS: customer centricity, marketing, 

marketing, surveys.

INTRODUCTION

"The most important single thing is to focus 

obsessively on the customer. Our goal is to be 

earth's most customer-centric company." ~ Jeff 

Bezos

These line from the world's leading 

businessman shows the importance of 

customer-centricity in a firm. According to 

research, it has been proven that being 

customer-centric means keeping the customer 

at the core of the business and thinking of 

them before everything matters the most is 

beneficial [1].

WHAT IS CUSTOMER-

CENTRICITY?

Customer centricity is a state in which the 

whole business model is built around 

customer/ consumer. It is that business model 

in which the whole procedure of the business 

is built around what the customer wants or 

CUSTOMER CENTRICITY AND 
ITS ADDED BENEFITS

1Vignesh Kajaria

desires. Customer centricity is a holistic 

approach to a new way of doing business in 

which the customer is the core of the business. 

The whole business is geared towards making 

the customer feel better and delighted. It's 

about creating one-of-a-kind relations with the 

customers, providing them with what they 

need, and building brand loyalty. Whenever the 

consumer who has been satisfied by a brand 

comes back to it again for that kind of quality 

goods and becomes loyal to the brand. A 

customer-centric firm should possess internal 

integration, supply-chain integration, 

interactive CRM, and customer integration [2].

Customer-centric marketing is a very beneficial 

tool as it helps gather the consumers' trust, 

resulting in brand loyalty development. 

However, it doesn't come at ease. Being 

customer-centric at marketing is to have 

customers at the heart of the business and not 

just that to show them that they are at the 

heart of the business. It means to touch the 

consumers through all touchpoints of 

advertising and creating an experience distinct 

from everyone else so that the brand stands 

out in the eyes of the consumers. In today's 

world, this is especially important as there are 

a lot of brands that are doing the same thing. 

Consumers often browse several channels and 

search for the product in all the brands. 

Therefore, it is extremely crucial to build a 

brand image that stands out and draws the 

consumer repeatedly to the same brand, thus 

benefitting the brand in the long run by the 

trust built between it and the consumers [3].

The key reason why customer-centricity truly 

benefits is that it builds a relationship with the 

consumer by providing them with what they 

need. Then, by doing the same repeatedly, 

customers are retained, and soon they start 

trusting the brand so much that they can do 

that they are focused on that brand. As a 
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result, their lifetime value with the brand 

grows, ultimately benefitting the brand in the 

long run [4].

According to recent research, it has been 

shown that the companies that have taken the 

burden to change from traditional methods to 

customer-centric practices have shown up to 

2.5 times increase in their revenue. 

Unfortunately, given this proven benefit, there 

are still only around 9% of the truly customer-

centric companies.

Customers are looking for simplicity amidst 

various complex goods and services made 

worse by a set of complex offers. The 

businesses that support the customers by 

simplifying the offers and satisfying them with 

their services or products retain customers, 

which benefits them in the long run. 

Businesses can also learn from analysing the 

possible reasons why their ex-customers may 

have switched to competition. It allows them 

to view their actions from the customer's point 

of view and then work on the gaps between 

the current state and the ideal business system 

[5].

The concept of customer-centricity is known 

and has proven benefits for almost five 

decades but is still not rightly incorporated by 

organisations due to the blurry image. The 

path to customer-centricity involves a 

complete shift in the organisational structure, 

making the customer's satisfaction the goal of 

the operations [6].

Although most CEOs think that customer-

centricity is important for the growth of the 

business. However, unfortunately, only 37% of 

the consumers think that the retailers offer a 

customer-centric experience [7].

With the help of customer-centricity new, 

previously unknown business opportunities can 

be unveiled as the previously hidden needs of 

the consumers can be discovered when the 

business puts itself in the shoes of the 

consumer. Moreover, it (customer-centricity) 

also helps establish a long-term relationship 

with the customers by satisfying them with the 

products they desire and eventually solidifying 

the customer base, ensuring a good or 

profitable ROI [8].

Despite having everything, a customer is 

looking for excellent branding, mind-blowing 

products, fabulous packaging, etc. The 

business won't succeed if the customer 

experience is poor because that ultimately 

builds the impression in the customer's mind 

[9].

To fill this research gap, we analyse the 

usefulness of customer centricity in a firm, how 

it is done, and specifically the added benefits 

of an upcoming trend.

RESEARCH METHODOLOGY

We have chosen a qualitative research 

methodology as this helps to understand the 

phenomenon under consideration. 

Furthermore, qualitative research 

methodology highlights important concepts 

from rich descriptions and explanations of the 

phenomenon. Therefore, a qualitative research 

design was considered more suitable for this 

research as it would provide additional information 

to the current set of knowledge [10].

Sampling was purposive – "selection of 

sampling units within the population segment 

with the most information on the 

characteristics of research interest" [11]. In 

addition, open-ended and semi-structured in-

depth interviews were conducted to provide 

detailed contextual information [12].

We have interviewed two experts from the 

field of marketing to understand customer-

centricity and answer the questions that we 

had prepared to drive a conclusion. 

The description of the two people we 

interviewed are as follows: -

1. First person is a deputy general manager in 

large product management and consulting 

firm. He has 14 years of experience in the field 

of marketing and sales.

2. Second person is the chief marketing officer 

at a large consulting and finance firm. He has 

experience of 21 years in the field of marketing 

and sales.

INTERVIEW QUESTIONS

We asked the following questions from each 

participant:

QUESTION 1: While designing a marketing 

campaign, how do you shortlist the features to 

be highlighted, and how are they made 

captivating to hold viewer attention?

Question 2: How is the return on the money 

invested in advertisement estimated?

QUESTION 3: how to study the market to read 

the customers' desires?

Question 4: How are the surveys one in 

specific?

Question 5: How has COVID impacted your 

business?

QUESTION 6: how many times in a year is the 

market research done and repeated?

Question 7: Sir, has COVID been beneficial for 

the business in the long run?

Question 8: Sir, is there even a product-centric 

firm in customer-centric in the marketing 

sector?

Interviews were taken online, and these were 

recorded to avoid data loss. Then we 

transcribed these interviews, and we did the 

analyses of them. Below are the analysis and 

findings.

ANALYSIS AND FINDINGS

1. Designing and highlighting key product 

features must become a customer-centric 

organisation.

The subscribers should be divided into 

subsets, based on how much they can spend 

and are willing to spend and their likes and 

dislikes. After doing this, one must fetch the 

different subsets of subscribers based on their 

preferences and maintain the price to increase 

the profit. Still, overall subscriber engagement 

is also kept in perspective.

"Subscriber would only like to give incremental 

money once he sees the value of that 

incremental money. Once he feels that by 

paying that incremental cost, he's getting 

something more worthwhile than his actual 

desires. So, I believe the organisation must see 

two perspectives one is a consumer at the top, 

second is overall revenues which impacts 

EBIDTA positively". – Participant 1

Firms should understand the product/s to be 

offered after which the customer 

demographics, their needs, and desires, and 

what they would find appealing. Based on all 

this, a campaign highlights the product's 

benefit in those areas to attract customers. 

One should fix the faults in the previous 

products as well. Highlighting the generic 

features isn't that useful.

"They're talking about any product. Firstly, you 

need to understand what kind of product you 

specify- is it tangible or service. So, let's take a 

tangible one, take any exercise good from the 

market point of view. So, if you are planning to 

position it, you'll need to understand your 

consumer demographic first. Look for your 

target audience, who will be using it, why they 

will be using it, and if that product already has 

a specific set of competition in the market. 

Further, what benefits the consumer can reap 

from this product if they plan to use it. So, 

these are the three fundamentals for any 

tangible product, and when it comes to 

services like intangibles, it's more dependent 

on customer satisfaction. In communication, 

one should highlight the benefits of the 

product and the benefits the customer can 

have by availing the product." – Participants 2

2. ROI of customer centricity is calculated 

before designing the actual campaign.

Before implementing customer centricity at 

the entire firm level, its ROI is calculated. ROI 

is calculated based on what type of campaign 

needs to be done, and that product will impact 

what target audience.

"If we do not achieve the desired target of 

revenue, then we again go back to envisage 

and calculate whether advertising is making an 

impact. Or whether it is distribution cost, 

retailer cost, marketing spends, R&D, which is 

making a substantial impact. Then we identify 

the leg which is not functioning as expected 

before any new product is launched. I believe it 

is vice versa. Firstly, we identify the target 

segment. Once the target segment is 

identified, we derive the kind of revenue uplift, 

and then we calculate the subscriber churn. 

After that, we estimate what kind of ultimate 

revenue growth which we are looking at." – 

Participant 1

"It also depends on the type of campaign the 

firm wants to run and what outcome it desires 

to achieve from the campaign. It is then in 

those terms that the outcome is estimated. 

There are two or three separate types of 

campaigns. One is your brand-building 

campaign, and another is for increasing your 

revenue. Your campaign should have a value 

proposition. It should say, the offering I am 
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the operations [6].

Although most CEOs think that customer-

centricity is important for the growth of the 

business. However, unfortunately, only 37% of 

the consumers think that the retailers offer a 

customer-centric experience [7].

With the help of customer-centricity new, 

previously unknown business opportunities can 

be unveiled as the previously hidden needs of 

the consumers can be discovered when the 

business puts itself in the shoes of the 

consumer. Moreover, it (customer-centricity) 

also helps establish a long-term relationship 

with the customers by satisfying them with the 

products they desire and eventually solidifying 

the customer base, ensuring a good or 

profitable ROI [8].

Despite having everything, a customer is 

looking for excellent branding, mind-blowing 

products, fabulous packaging, etc. The 

business won't succeed if the customer 

experience is poor because that ultimately 

builds the impression in the customer's mind 

[9].

To fill this research gap, we analyse the 

usefulness of customer centricity in a firm, how 

it is done, and specifically the added benefits 

of an upcoming trend.

RESEARCH METHODOLOGY

We have chosen a qualitative research 

methodology as this helps to understand the 

phenomenon under consideration. 

Furthermore, qualitative research 

methodology highlights important concepts 

from rich descriptions and explanations of the 

phenomenon. Therefore, a qualitative research 

design was considered more suitable for this 

research as it would provide additional information 

to the current set of knowledge [10].

Sampling was purposive – "selection of 

sampling units within the population segment 

with the most information on the 

characteristics of research interest" [11]. In 

addition, open-ended and semi-structured in-

depth interviews were conducted to provide 

detailed contextual information [12].

We have interviewed two experts from the 

field of marketing to understand customer-

centricity and answer the questions that we 

had prepared to drive a conclusion. 

The description of the two people we 

interviewed are as follows: -

1. First person is a deputy general manager in 

large product management and consulting 

firm. He has 14 years of experience in the field 

of marketing and sales.

2. Second person is the chief marketing officer 

at a large consulting and finance firm. He has 

experience of 21 years in the field of marketing 

and sales.

INTERVIEW QUESTIONS

We asked the following questions from each 

participant:

QUESTION 1: While designing a marketing 

campaign, how do you shortlist the features to 

be highlighted, and how are they made 

captivating to hold viewer attention?

Question 2: How is the return on the money 

invested in advertisement estimated?

QUESTION 3: how to study the market to read 

the customers' desires?

Question 4: How are the surveys one in 

specific?

Question 5: How has COVID impacted your 

business?

QUESTION 6: how many times in a year is the 

market research done and repeated?

Question 7: Sir, has COVID been beneficial for 

the business in the long run?

Question 8: Sir, is there even a product-centric 

firm in customer-centric in the marketing 

sector?

Interviews were taken online, and these were 

recorded to avoid data loss. Then we 

transcribed these interviews, and we did the 

analyses of them. Below are the analysis and 

findings.

ANALYSIS AND FINDINGS

1. Designing and highlighting key product 

features must become a customer-centric 

organisation.

The subscribers should be divided into 

subsets, based on how much they can spend 

and are willing to spend and their likes and 

dislikes. After doing this, one must fetch the 

different subsets of subscribers based on their 

preferences and maintain the price to increase 

the profit. Still, overall subscriber engagement 

is also kept in perspective.

"Subscriber would only like to give incremental 

money once he sees the value of that 

incremental money. Once he feels that by 

paying that incremental cost, he's getting 

something more worthwhile than his actual 

desires. So, I believe the organisation must see 

two perspectives one is a consumer at the top, 

second is overall revenues which impacts 

EBIDTA positively". – Participant 1

Firms should understand the product/s to be 

offered after which the customer 

demographics, their needs, and desires, and 

what they would find appealing. Based on all 

this, a campaign highlights the product's 

benefit in those areas to attract customers. 

One should fix the faults in the previous 

products as well. Highlighting the generic 

features isn't that useful.

"They're talking about any product. Firstly, you 

need to understand what kind of product you 

specify- is it tangible or service. So, let's take a 

tangible one, take any exercise good from the 

market point of view. So, if you are planning to 

position it, you'll need to understand your 

consumer demographic first. Look for your 

target audience, who will be using it, why they 

will be using it, and if that product already has 

a specific set of competition in the market. 

Further, what benefits the consumer can reap 

from this product if they plan to use it. So, 

these are the three fundamentals for any 

tangible product, and when it comes to 

services like intangibles, it's more dependent 

on customer satisfaction. In communication, 

one should highlight the benefits of the 

product and the benefits the customer can 

have by availing the product." – Participants 2

2. ROI of customer centricity is calculated 

before designing the actual campaign.

Before implementing customer centricity at 

the entire firm level, its ROI is calculated. ROI 

is calculated based on what type of campaign 

needs to be done, and that product will impact 

what target audience.

"If we do not achieve the desired target of 

revenue, then we again go back to envisage 

and calculate whether advertising is making an 

impact. Or whether it is distribution cost, 

retailer cost, marketing spends, R&D, which is 

making a substantial impact. Then we identify 

the leg which is not functioning as expected 

before any new product is launched. I believe it 

is vice versa. Firstly, we identify the target 

segment. Once the target segment is 

identified, we derive the kind of revenue uplift, 

and then we calculate the subscriber churn. 

After that, we estimate what kind of ultimate 

revenue growth which we are looking at." – 

Participant 1

"It also depends on the type of campaign the 

firm wants to run and what outcome it desires 

to achieve from the campaign. It is then in 

those terms that the outcome is estimated. 

There are two or three separate types of 

campaigns. One is your brand-building 

campaign, and another is for increasing your 

revenue. Your campaign should have a value 

proposition. It should say, the offering I am 
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having, and special discount running. Maybe 

the campaign is for building the brand image 

focusing on increasing brand value within your 

consumers." - Participant 2

3. Customer-centric firms should find 

innovative ways to understand the desires of 

the customers and the target market.

There are multiple ways to do market research 

to develop innovative products. Then looking 

out for various things lacking in the companies 

is also a nice way to get hold of the features 

that might make your product different and 

desirable by consumers.

 "So firstly, there are 4-5 mechanisms by which 

we do it. The first one is that we do a SWOT 

analysis of our products that are currently up 

and running in the market. Opportunity can be 

in two scenarios: one which has competition, 

and we don't have, another is in which none of 

the firms or competitors are in the market, but 

there is a desire or need in the market. So, one 

is understanding subscriber behaviour using 

feedback from subscribers, which can be taken 

in multiple ways. One is you send a 

questionnaire to them. Another is the use of a 

digital questionnaire or Google form to them. 

There are reviews also nowadays, so 

subscribers give reviews based on certain 

products. The firms or we can deeply 

emphasise and deeply understand the reviews 

and then decide. So, I believe spot analysis of 

one's product and competitors' products; and 

understanding the desires or needs of the 

subscriber base is very much critical to 

determine the same." - Participant 1

Consumer research and information for a new and 

innovative product are done in all possible ways. 

But, today, it's mainly done digitally—through 

social media, google forms, etc.

"The information gathering is needed to be 

done through all the means: competitors, 

retailers, analysing one's products. So, there 

was one point when consumer research was 

done by going to different sets of people or 

your target demographic with certain 

questionnaires, and everything during those 

days is gone. Today, mostly all your research is 

boiled down to your social media awareness, 

your social media post, etc. Like the example 

of YouTube, what kind of content you are 

viewing on YouTube regularly, etc. This is the 

primary research point for any corporate or 

agency right now: to understand your likings 

so that they can place their product and their 

promotional materials accordingly in front of 

you." Participant 2

4. Customer centricity focuses on the 

involvement of customers and the 

understanding of their needs and wants.

The consumers or the target audience are made 

the centre of all surveys. The places where they 

come and go regularly are made the centres for 

surveying by providing certain incentives to the 

target audience. It is based on these surveys 

that the products are designed. 

"For example, when you walk into a 

McDonald's, if you submit a survey, you get 

certain freebies in your next order. So, we can 

ideally identify where gen Z people come (if 

they are our target audience), and then you 

can position your survey around that place. So, 

for example, we try to promote an advertising 

campaign for students on Biju's, so we give a 

digital form that if you submit, you get an 

additional 100 points or an additional 2% - 5% 

discount on your next purchase. So, give them 

some incentive. So, I believe all these are 

strategies nowadays which organisations are 

adopting to take subscriber feedback." 

Participant 1

Various characteristics of the consumers: 

where he lives, his income, needs, etc. These 

are sorted, and the market research survey is 

done based on their sum. 

"There are certain examples, like what is your 

profession, which area you are living, how 

much time you have been living in that 

particular area, do you have your own house, 

do you have your vehicle, what is your job 

profile, the areas of which you have completed 

your studies, the brands you prefer in terms of 

clothing, etc. So, from these, the factors are 

picked up by the verticals of the industry, and 

they do their combination as per their product. 

Such as, cosmetics will try and do the research 

with ladies because what happens, in general, 

is that cosmetics are identified and picked up; 

and used by the ladies. Also, when it comes to 

a company manufacturing alcohol, they will 

primarily check-up with the male audience as 

they are more involved in that sector. This is 

how brands calculate and judge different 

scenarios based on which they come up with 

an appetising product/ service." Participant 2

5. Covid had a great impact on customer-

centricity and its importance in firms.

Covid made people more geared towards the 

digital world and opened new doors for 

marketing. But, at the same time, it reminded 

people of the importance of building a solid 

brand image. As a result, all the retail joints (in 

the telecom sector) that were the primary 

source for consumers were shut, and the 

companies had to switch to a digital world. 

Moreover, since the people had more leisure 

time and their income didn't increase, the 

telecom industry, to maintain its clientele, had 

to come up with more attractive offers.  

"Quite drastically, I would say. Before Covid, 

almost 80-82% of the transactions were 

happening through retailers, and suddenly the 

market went into shutdown mode, and the 

subscribers could not visit retailers. So, as an 

industry, we started incentivising subscribers 

that if they start recharging through telecom 

subscriber apps, such as through Paytm, 

various offers will be given to them. This was 

done so that we do not lose subscribers. 

Another is we offered more data into our 

existing plans because COVID impacted the 

subscribers' purchasing patterns. So, people 

were not earning more, but their data 

requirements increased: students were 

attending online classes, etc. I believe those 

were the two key changes that happened. We 

had to take subscribers on a digital journey 

rather than a physical journey. Another was 

that we had to make sure that the subscriber 

spent that much money before because his 

income slabs were impacted. So, I believe 

these are the key changes which happened 

with Covid that a digital transition took place, 

and the organisations solely are now looking 

forward to being digital." - Participant 1

Covid has made digital marketing much more 

prominent. It has made people cautious of how 

much importance there is in marketing. People 

have realised that building a solid brand image 

is of utmost importance, and that is the only 

thing that will pay them off in the long run.

"I will never say that COVID has impacted 

marketing in the firms. On the contrary, COVID 

has opened much more avenues for marketing. 

During these times, you know digital marketing 

is one aspect that was always prevalent: before 

COVID, during COVID, and post COVID. It 

became prevalent. So, marketing has not been 

affected, but the people are now more focused 

on brand-building because tangible products 

must be sold physically. The marketing part 

always leads to stress on the aspect that people 

need to remember your brand, so that when 

they come out of their houses and decide where 

to go for a purchase, they should think about 

you first. That is why you need to build a brand 

image even in this movie era. In short, COVID 

has made people realise the importance of 

building a strong brand image and how it can 

pay off in the long run, and it has made them 

more focused towards it." Participant 2

6. Customers' needs and wants to change 

frequently, so firms need to stay updated by 

frequently getting the market research done.

Implementing marketing and simultaneously 

being in the consumers' minds is daily. One 

cannot be out of the consumers' minds at any 

cost because the competition is still reading the 

minds of the consumers at that time and may 

produce something that is more apt and that 

serves the consumers' interest better. This will 

then lead to loss of potential consumer base.

"I think studying the market is a daily practice 

because any organisation cannot be out of 

their subscribers or potential subscriber bases' 

mind. We see that those organisations that 

resist change -for example, BlackBerry- were 

one organisation that everybody thought 

could not go out of the market, but they were 

resistant to change, and they are no longer in 

the market- we see them going down. So, I 

believe you cannot be out of the subscribers' 

minds even for a day. It is also necessary as the 

competition might be reading the consumers' 

preferences daily. If we give them a chance to 

get ahead of us, we might lose potential 

customer base.". Participant 1

The market research is on which all the 

products of that year are based on. So, based 

on this research, all the products during that 

year, maybe two or three or more, are 

produced.

"Typically, market research happens once a 

year. When you say any company is launching 

three products in a year on an average, what 

typically happens is that they follow the same 

marketing research for 90% of their products 

which are linked, and they launch them one 

after another in one year. So, they can use one 
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having, and special discount running. Maybe 

the campaign is for building the brand image 

focusing on increasing brand value within your 

consumers." - Participant 2

3. Customer-centric firms should find 

innovative ways to understand the desires of 

the customers and the target market.

There are multiple ways to do market research 

to develop innovative products. Then looking 

out for various things lacking in the companies 

is also a nice way to get hold of the features 

that might make your product different and 

desirable by consumers.

 "So firstly, there are 4-5 mechanisms by which 

we do it. The first one is that we do a SWOT 

analysis of our products that are currently up 

and running in the market. Opportunity can be 

in two scenarios: one which has competition, 

and we don't have, another is in which none of 

the firms or competitors are in the market, but 

there is a desire or need in the market. So, one 

is understanding subscriber behaviour using 

feedback from subscribers, which can be taken 

in multiple ways. One is you send a 

questionnaire to them. Another is the use of a 

digital questionnaire or Google form to them. 

There are reviews also nowadays, so 

subscribers give reviews based on certain 

products. The firms or we can deeply 

emphasise and deeply understand the reviews 

and then decide. So, I believe spot analysis of 

one's product and competitors' products; and 

understanding the desires or needs of the 

subscriber base is very much critical to 

determine the same." - Participant 1

Consumer research and information for a new and 

innovative product are done in all possible ways. 

But, today, it's mainly done digitally—through 

social media, google forms, etc.

"The information gathering is needed to be 

done through all the means: competitors, 

retailers, analysing one's products. So, there 

was one point when consumer research was 

done by going to different sets of people or 

your target demographic with certain 

questionnaires, and everything during those 

days is gone. Today, mostly all your research is 

boiled down to your social media awareness, 

your social media post, etc. Like the example 

of YouTube, what kind of content you are 

viewing on YouTube regularly, etc. This is the 

primary research point for any corporate or 

agency right now: to understand your likings 

so that they can place their product and their 

promotional materials accordingly in front of 

you." Participant 2

4. Customer centricity focuses on the 

involvement of customers and the 

understanding of their needs and wants.

The consumers or the target audience are made 

the centre of all surveys. The places where they 

come and go regularly are made the centres for 

surveying by providing certain incentives to the 

target audience. It is based on these surveys 

that the products are designed. 

"For example, when you walk into a 

McDonald's, if you submit a survey, you get 

certain freebies in your next order. So, we can 

ideally identify where gen Z people come (if 

they are our target audience), and then you 

can position your survey around that place. So, 

for example, we try to promote an advertising 

campaign for students on Biju's, so we give a 

digital form that if you submit, you get an 

additional 100 points or an additional 2% - 5% 

discount on your next purchase. So, give them 

some incentive. So, I believe all these are 

strategies nowadays which organisations are 

adopting to take subscriber feedback." 

Participant 1

Various characteristics of the consumers: 

where he lives, his income, needs, etc. These 

are sorted, and the market research survey is 

done based on their sum. 

"There are certain examples, like what is your 

profession, which area you are living, how 

much time you have been living in that 

particular area, do you have your own house, 

do you have your vehicle, what is your job 

profile, the areas of which you have completed 

your studies, the brands you prefer in terms of 

clothing, etc. So, from these, the factors are 

picked up by the verticals of the industry, and 

they do their combination as per their product. 

Such as, cosmetics will try and do the research 

with ladies because what happens, in general, 

is that cosmetics are identified and picked up; 

and used by the ladies. Also, when it comes to 

a company manufacturing alcohol, they will 

primarily check-up with the male audience as 

they are more involved in that sector. This is 

how brands calculate and judge different 

scenarios based on which they come up with 

an appetising product/ service." Participant 2

5. Covid had a great impact on customer-

centricity and its importance in firms.

Covid made people more geared towards the 

digital world and opened new doors for 

marketing. But, at the same time, it reminded 

people of the importance of building a solid 

brand image. As a result, all the retail joints (in 

the telecom sector) that were the primary 

source for consumers were shut, and the 

companies had to switch to a digital world. 

Moreover, since the people had more leisure 

time and their income didn't increase, the 

telecom industry, to maintain its clientele, had 

to come up with more attractive offers.  

"Quite drastically, I would say. Before Covid, 

almost 80-82% of the transactions were 

happening through retailers, and suddenly the 

market went into shutdown mode, and the 

subscribers could not visit retailers. So, as an 

industry, we started incentivising subscribers 

that if they start recharging through telecom 

subscriber apps, such as through Paytm, 

various offers will be given to them. This was 

done so that we do not lose subscribers. 

Another is we offered more data into our 

existing plans because COVID impacted the 

subscribers' purchasing patterns. So, people 

were not earning more, but their data 

requirements increased: students were 

attending online classes, etc. I believe those 

were the two key changes that happened. We 

had to take subscribers on a digital journey 

rather than a physical journey. Another was 

that we had to make sure that the subscriber 

spent that much money before because his 

income slabs were impacted. So, I believe 

these are the key changes which happened 

with Covid that a digital transition took place, 

and the organisations solely are now looking 

forward to being digital." - Participant 1

Covid has made digital marketing much more 

prominent. It has made people cautious of how 

much importance there is in marketing. People 

have realised that building a solid brand image 

is of utmost importance, and that is the only 

thing that will pay them off in the long run.

"I will never say that COVID has impacted 

marketing in the firms. On the contrary, COVID 

has opened much more avenues for marketing. 

During these times, you know digital marketing 

is one aspect that was always prevalent: before 

COVID, during COVID, and post COVID. It 

became prevalent. So, marketing has not been 

affected, but the people are now more focused 

on brand-building because tangible products 

must be sold physically. The marketing part 

always leads to stress on the aspect that people 

need to remember your brand, so that when 

they come out of their houses and decide where 

to go for a purchase, they should think about 

you first. That is why you need to build a brand 

image even in this movie era. In short, COVID 

has made people realise the importance of 

building a strong brand image and how it can 

pay off in the long run, and it has made them 

more focused towards it." Participant 2

6. Customers' needs and wants to change 

frequently, so firms need to stay updated by 

frequently getting the market research done.

Implementing marketing and simultaneously 

being in the consumers' minds is daily. One 

cannot be out of the consumers' minds at any 

cost because the competition is still reading the 

minds of the consumers at that time and may 

produce something that is more apt and that 

serves the consumers' interest better. This will 

then lead to loss of potential consumer base.

"I think studying the market is a daily practice 

because any organisation cannot be out of 

their subscribers or potential subscriber bases' 

mind. We see that those organisations that 

resist change -for example, BlackBerry- were 

one organisation that everybody thought 

could not go out of the market, but they were 

resistant to change, and they are no longer in 

the market- we see them going down. So, I 

believe you cannot be out of the subscribers' 

minds even for a day. It is also necessary as the 

competition might be reading the consumers' 

preferences daily. If we give them a chance to 

get ahead of us, we might lose potential 

customer base.". Participant 1

The market research is on which all the 

products of that year are based on. So, based 

on this research, all the products during that 

year, maybe two or three or more, are 

produced.

"Typically, market research happens once a 

year. When you say any company is launching 

three products in a year on an average, what 

typically happens is that they follow the same 

marketing research for 90% of their products 

which are linked, and they launch them one 

after another in one year. So, they can use one 
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research and take it forward, and they don't 

have to run separate diverse campaigns for 

every launch (product). As a classic example, 

take the automobile industrial sector and the 

segment of 2 wheelers. Suppose Honda does 

market research at the beginning of the year, 

and they have already planned to launch 

around three motorcycles in 2022. Invariably, 

in 2020 and 2021, Honda has already 

showcased those products wherever there are 

opportunities to showcase in any auto Expo. 

So, a complete manufactured product or a 

prototype version is showcased by winters. 

This way, the people who are into that brand or 

obviously into that 2-Wheeler segment know 

that Honda company will be launching this 

kind of 2-Wheeler. So, they start launching a 

particular promotional campaign for their first 

launch at the beginning of the year. They 

launch another product by the middle of the 

year, not another version of the previous 

product. Still, they use the same kind of 

campaign, the same kind of slogan, the same 

kind of page, which has already attracted the 

consumers, and advise them to buy the better 

version of their product since they liked the 

previous one so much." Participant 2

7. Digital transformation is a step towards 

customer centricity- as it focuses on building 

a relationship with customers.

During Covid, many companies that set their 

image in the consumers' minds have 

progressed. Also, the world has moved 

towards digital stores, which prevents 

consumers from getting distracted by the 

competition. So, what happens is once a 

consumer logs into the digital platform of a 

company, say Apple, he is safeguarded from 

the competition and is focused on a one-track 

way towards that company's products. This is 

not possible if one walks into a retailer's shop 

where several firms are retailing products.

"Imagine, you are a subscriber, and you walk 

into a store. Take an example, you walk into a 

retailer, and you see our products along with our 

competitors' products. It means you are 

exposed to competition. On the other hand, you 

are logging into our app, and you are taken care 

of by only one organisation. Once you visit, for 

example, apple. If you visit an Apple store to 

buy a product, you are not exposed to 

competition. If you visit a multi-brand outlet, 

you are exposed to apple and many other 

products of various other brands. For example, 

the competition of apple is Samsung, which 

might be offering the same product and the 

same features at a 20% lesser price. Still, once 

you walk into an apple store, they ensure that 

you are safeguarded from the competition. 

Therefore, organisations are nowadays looking 

forward to a digital journey, as once you login 

into a specific company app, you are no longer 

aware of what competition is offering. 

Organisations nowadays are spending on 

experience stores; you decide over there rather 

than visiting a multi-brand outlet. That's why 

Apple is building apple life stores. Similarly, 

Samsung is further building on Samsung stores' 

experience like everyone else. Through this, they 

are planning to build a seamless experience, 

safeguard the consumers from competitors' 

products, and build a strong image of their 

brand associate their brand name with specific 

products. These are the reasons in which the 

digital transformation will be aiding the 

enterprises in the long-run." Participant 1

8. In the contemporary market environment, 

customer-centricity is key for the success of 

any firm.

Without the customer being at the for-side of 

the firm, it cannot succeed. Even the R&D team 

keeps the consumer and their needs at the 

core of their innovations. Even a product-

centric firm that makes products based on 

innovations done by its R&D teams keeps 

those innovations centred around the needs 

and wants of its customers. So, the customer 

defines what product and what product is not 

to be produced and marketed.

"I believe the research and development team 

(R&D) should also keep the customer at its 

centre or key factor. So, they study consumer 

behaviour. So, even the R&D team thinks a lot 

about customers and works around those 

prerogatives. So, whatever R&D happens, it is 

not irrelevant. I believe that they are designed 

to bring simplicity to the consumer's life and 

give him less hassle and a sense of pride to 

own that product. I believe all the R&D is 

relevant, and the key focus of R&D is to make 

the customer journey simpler and more 

engaging. So, ultimately the purpose of R&D or 

any new product launch is customer 

engagement. A delighted customer is the goal 

of any product launch or research and 

development (R & R&D) team. Time has 

changed, and organisations are nowadays 

looking forward to delighted customers and 

not happy customers because they can be 

happy with two or three of them. Still, when it 

comes to a customer feeling delighted, it could 

not be with everyone. It could be with 

someone who has understood the consumer 

completely and have satisfied their desires to 

the satisfaction and expectations of the 

consumer. I believe that is where R&D along 

with the customer research comes in use." 

Participant 1

CONCLUSION

The features to be highlighted are shortlisted 

based on the type of product and the type of 

the campaign. They are also shortlisted based 

on providing a solution to the consumer and 

their needs. The ROI is estimated before the 

whole production campaign begins, and it is 

based on the predicted amount of impact the 

product I am going to have on the target 

audience. Market research is done in every way 

possible to study the consumers' needs 

efficiently. COVID-19 was a phenomenon that 

caused a shift from physical retailing to a more 

digital platform, and it has also proven the 

importance of building a strong brand image. 

The marketing research can be done daily, or if 

the product continues an existing line, it can 

be based on the same lines of research. The 

targeted audience is divided into subsets 

based on their value and various 

characteristics, and then based on this, they 

are fetched for different products. If a firm is 

not keeping the customer at its core and 

building products around it, its progress is not 

as much compared to a customer-centric firm 

because it builds a strong brand image and 

trust.  
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research and take it forward, and they don't 

have to run separate diverse campaigns for 

every launch (product). As a classic example, 

take the automobile industrial sector and the 

segment of 2 wheelers. Suppose Honda does 

market research at the beginning of the year, 
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around three motorcycles in 2022. Invariably, 
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CONCLUSION
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based on the type of product and the type of 

the campaign. They are also shortlisted based 

on providing a solution to the consumer and 

their needs. The ROI is estimated before the 

whole production campaign begins, and it is 

based on the predicted amount of impact the 

product I am going to have on the target 

audience. Market research is done in every way 

possible to study the consumers' needs 

efficiently. COVID-19 was a phenomenon that 

caused a shift from physical retailing to a more 

digital platform, and it has also proven the 

importance of building a strong brand image. 

The marketing research can be done daily, or if 

the product continues an existing line, it can 

be based on the same lines of research. The 

targeted audience is divided into subsets 

based on their value and various 

characteristics, and then based on this, they 

are fetched for different products. If a firm is 

not keeping the customer at its core and 

building products around it, its progress is not 

as much compared to a customer-centric firm 

because it builds a strong brand image and 

trust.  
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ABSTRACT 

This paper is for both the consumers and the 

producers of bioplastics and plastics. It is for 

anyone who cares about the environment and 

is willing to adapt and change to safeguard it. 

It covers an impartial, research-based analysis 

of plastics based on renewable or 

biodegradable resources, ergo bioplastics and 

provides information regarding the best 

possible form of bioplastic for future 

generations, amongst the ones available at 

present. The paper intends to generate 

considerable awareness by reaching out to a 

broader audience and enlightening them with 

the various available options of bioplastics to 

alleviate the slow yet steady destruction of our 

world.

Bioplastics have seen a revolutionary 

breakthrough with the development of 

biopolymers, but that does not signify that 

they are better for the environment. The 

various books, websites, magazines, papers 

provide various reports regarding the utility 

and understanding of bioplastics. We aim to 

analyze the available data and arrive at an 

inference to which bioplastic is indeed relevant 

for the betterment of the environment.

KEYWORDS 

Future of bioplastics; differences between 

common bioplastics; do harmless plastics exist? 

Are all bioplastics plant-based? PDA, PHA.

INTRODUCTION

Today, life without plastic is nearly impossible 

because of the sheer ease and convenience 

they provide in our daily lives, but what are 

these plastics’ components? Plastics are large 

molecules (polymers) made up of repeating 

units called monomers ranging between 500 

to more than 20,000 in most plastics which 

BIOPLASTIC V/S BIOPLASTIC: 
WHAT HOLDS THE FUTURE?

Hrishita Baheti | February 2022 

come together to form large molecules.[1]

On a global scale, an approximate production 

per annum of plastic bags is about 900 billion, 

including shopping bags and waste bags that 

have an average life of no more than a few 

minutes. A significant portion of this ends up 

littering the environment – exploiting energy, 

putrefying the atmosphere, and causing harm 

to the wildlife around. To counter this, 

bioplastics, an environment-friendly 

alternative, were invented. 

The first-ever biodegradable plastic appeared 

more than a century ago but did not receive 

recognition until a few decades ago. The lack 

of sufficient evidence to substantiate their 

biodegradable property was the reason behind 

their unsuccessful market intervention.[2]

Since then, there have been significant 

developments in the scientific and 

technological grounds of biodegradation and 

biopolymers. The purchase of verified 

biodegradable plastic products has become 

normalized now. The range and use of 

bioplastic products are persistently growing. 

Power to accelerate their launch in the markets 

is in the hands of the consumer. [3]

Bioplastics are either biodegradable plastics or 

plastics made from biomass (renewable 

resources) or comprise both these 

characteristics, calling for a revolutionary 

possibility that is unachievable with any other 

kind of plastic. The option is plastics made 

from natural renewable resources and then 

returned to a similar state, thus maintaining the 

balance in nature and the natural circulation of 

things.[4] 

THE RISE OF BIOPLASTICS

There has been extreme exploitation of fossil 

fuels by human beings in these years. Not just 

from the production point of view, but its 
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consumption has reached peak too. The 

possibility that the fossil resources consumed 

can be restored in one human life cycle is too 

far-fetched. The high reliance on fossil fuels 

has led to the exploitation of natural reserves 

without replenishing them. Though we are 

benefitting from the natural cycle of our earth, 

we have failed to abide by its biological 

processes.

With properties such as durability, cost-

effectiveness, imperviousness to water, easy 

processing etc., derived from fossil fuels, 

plastics have facilitated usages that were 

unthinkable before its availability. They have 

been capable of replacing conventional 

materials such as wood, leather, stone, horn, 

concrete, glass, etc. [5]

Experts believe that these fossil fuels will run 

out after a certain point. Additionally, their 

incineration results in the emission of 

enormous volumes of carbon dioxide, a key 

greenhouse gas attributed to global warming, 

along with the associated climate change. 

Innovation challenging all these defects had to 

be inducted - bioplastics. They helped reduce 

both consumption and demand for fossil fuels, 

leading to a fall in the carbon footprint or 

lower CO2 emissions. [6]

Being biodegradable, they are environmentally 

friendly. So, the amount of disposable waste 

that ends up in landfills or incinerators is 

further diminished. Additionally, they are cost-

competitive and boast similar properties and 

applications compared to the plastics from 

fossil fuels. [7]

BIODEGRADATION AND 

COMPOSTING

All compostable plastics are biodegradable, 

but not all biodegradable plastics are 

compostable. 

The degradation of any matter naturally under 

the influence of living things such as micro-

organisms without harming the environment is 

biodegradation; it does not specify the 

conditions or the time required for 

decomposition. 

Composability is the degradation of materials 

under the influence of micro-organisms within 

a stipulated time within the defined conditions 

for the process. Hence, composting might be 

recognised as a subpart of biodegradation. [8]

TYPES OF BIOPLASTICS

• Plastics based on polyhydroxyalkanoates 

(PHA: PHB, PHBV, etc.) - these 

polyoxoesters are produced by bacteria 

from sugar or lipids through polyhydroxy 

fatty acids from anaerobic digestion. [9]

• Plastics based on polylactic acid 

(polylactide, polylactic acid, PLA) - its 

production consumes 30–50% less fossil 

energy and generates 50–70% less Carbon 

dioxide emissions than PBP.

• Plastics based on starch – The production 

of thermoplastic starch consumes 68% less 

energy and emits lesser carbon dioxide 

than PBP. The structure of its main 

component, starch, is slightly modified 

(destructured starch). [10]

• Plastics based on cellulose - cellulose is 

combined with a polymer like acetic acid

• Corn zein and soy protein – 

nanobiocomposites

• The thermo-setting polymers called 

polyurethanes (BUR, RPUR and PU) are 

usually produced by the reaction of a 

polyol with a di- or polyisocyanate. They 

are used to make rigid foams. The polyols 

can be obtained from plant oil to make a 

biobased PU. [11]
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CHEMICAL INVOLVEMENT

The aggregate of chemical features as 

detected by UPLC-QTOF-MS/MS. (a test to 

identify)

POLYLACTIC ACID 

Disposable cutlery - 3479

Bag for foodstuff - 17,224

Pellet - 3667

Film - 8648

STARCH-BASED 

Disposable cutlery - 1065

Bag for foodstuff - 18,198

Pellet - 9118

Waste bag - 20,965

Film - 16857

CELLULOSE-BASED 

Bag for foodstuff - 20,416

Pellet - 2953

BIO-PE 

Bag for foodstuff - 19,028

Pellet - 819

Film - 13381

POLYHYDROXYALKANOATE 

Much less presence

TOXICITY

A bioluminescence test checked the toxicity 

level of each type of plastic mentioned above 

for every different product. The cellulose, 

starch, and PHA inhibited bioluminescence 

with a high potency and effect level. More than 

half of the PLA samples inhibited it as well. The 

baseline toxicity triggered by Bio-PE was 

comparatively less. Based on the toxicity, a 

plastic product can be harmful to the soil it is 

disposed  the person it is used by or even to 

the animals contacting it. [39]

OXIDATIVE STRESS RESPONSE

The majority of the cellulose-based, half 

starch-based, and a few Bio-PE and PLA 

plastics activated the oxidative stress 

response. The PHA sample did not induce any 

effect. Oxidative stress results from the 

imbalance between the level of reactive 

oxygen and antioxidants. IDH, an enzyme, 

helps maintain this cellular redox balance, but 

their inhibition by plastics contributes to 

oxidative stress and muscle damage. [40]
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ENDOCRINE ACTIVITY

The types were then studied for relative 

cytotoxicity, relative estrogenic and 

antiandrogenic activities. Bio-PE induced 

the highest effects. PLA, starch, and 

cellulose samples were more antiandrogenic 

than estrogenic, and one of the PLA samples 

and a few cellulose-based samples was 

cytotoxic. [41]

CONCLUSION

The ultimate objective is to manufacture 

biodegradable plastics that are 

environmentally friendly, have renewable 

resources as raw materials, reduce carbon 

footprint rather than adding on to it, and do 

not cause any harm to nature. In this paper, the 

discussion has been around such plastics, 

which seem to have corresponded with the 

ultimate objective. 

An analysis of this paper concludes that none 

of the discussed plastics is perfect for direct 

use. We are trying to figure out the best 

available option that fulfils all our future 

requirements. None of the mentioned plastics 

alone stands a chance at that, but an 

amalgamation, or combination of them with a 

filler such as lignin, seems to have potential. 

Lignin is low cost, biodegradable, renewable 

and non-toxic, used in the formulation of 

biodegradable resources. It helps reduce the 

expenditure of composite materials and has 

good compatibility with natural and synthetic 

polymers. [42]

Plant-based bioplastics threaten the nutritional 

supply chain or even cause uncontrollable 

deforestation. The microbial bio-based plastics 

have properties like petroleum-based plastics ( 

e.g., thermoplastic). Still, their downstream 

processing and purification steps are 

extremely expensive, more than Petro-based 

products. PHA is one of them. Full Cycle 

Bioplastics has been attempting to cut 

production costs by producing PHA from 

organic wastes such as unrecycled paper or 

cardboard, crop residue, food waste, garden 

waste, inedible leaves, and stalks. Renmatix is 

the process of utilising woody biomass, crop 

residue and energy grasses to replace high-

cost crops. Instead of using acids, enzymes, or 

solvents, it separates the sugars from the 

biomass by a comparatively inexpensive, clean, 
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level of each type of plastic mentioned above 

for every different product. The cellulose, 

starch, and PHA inhibited bioluminescence 

with a high potency and effect level. More than 

half of the PLA samples inhibited it as well. The 

baseline toxicity triggered by Bio-PE was 

comparatively less. Based on the toxicity, a 

plastic product can be harmful to the soil it is 

disposed  the person it is used by or even to 

the animals contacting it. [39]

OXIDATIVE STRESS RESPONSE

The majority of the cellulose-based, half 

starch-based, and a few Bio-PE and PLA 

plastics activated the oxidative stress 

response. The PHA sample did not induce any 

effect. Oxidative stress results from the 

imbalance between the level of reactive 

oxygen and antioxidants. IDH, an enzyme, 

helps maintain this cellular redox balance, but 

their inhibition by plastics contributes to 

oxidative stress and muscle damage. [40]
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ENDOCRINE ACTIVITY

The types were then studied for relative 

cytotoxicity, relative estrogenic and 

antiandrogenic activities. Bio-PE induced 

the highest effects. PLA, starch, and 

cellulose samples were more antiandrogenic 

than estrogenic, and one of the PLA samples 

and a few cellulose-based samples was 

cytotoxic. [41]

CONCLUSION

The ultimate objective is to manufacture 

biodegradable plastics that are 

environmentally friendly, have renewable 

resources as raw materials, reduce carbon 

footprint rather than adding on to it, and do 

not cause any harm to nature. In this paper, the 

discussion has been around such plastics, 

which seem to have corresponded with the 

ultimate objective. 

An analysis of this paper concludes that none 

of the discussed plastics is perfect for direct 

use. We are trying to figure out the best 

available option that fulfils all our future 

requirements. None of the mentioned plastics 

alone stands a chance at that, but an 

amalgamation, or combination of them with a 

filler such as lignin, seems to have potential. 

Lignin is low cost, biodegradable, renewable 

and non-toxic, used in the formulation of 

biodegradable resources. It helps reduce the 

expenditure of composite materials and has 

good compatibility with natural and synthetic 

polymers. [42]

Plant-based bioplastics threaten the nutritional 

supply chain or even cause uncontrollable 

deforestation. The microbial bio-based plastics 

have properties like petroleum-based plastics ( 

e.g., thermoplastic). Still, their downstream 

processing and purification steps are 

extremely expensive, more than Petro-based 

products. PHA is one of them. Full Cycle 

Bioplastics has been attempting to cut 

production costs by producing PHA from 

organic wastes such as unrecycled paper or 

cardboard, crop residue, food waste, garden 

waste, inedible leaves, and stalks. Renmatix is 

the process of utilising woody biomass, crop 

residue and energy grasses to replace high-

cost crops. Instead of using acids, enzymes, or 

solvents, it separates the sugars from the 

biomass by a comparatively inexpensive, clean, 
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and quick process using water and heat. Both 

sugars and lignin from biomass are the 

building blocks for bioplastics and various 

bioproducts. Lignin being cost-effective would 

rid PHA of its most evident problem. PHA itself 

is biodegradable, made of renewable resources 

and a perfect substitute for conventional 

plastics. [43]
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ABSTRACT 

This paper will seek to address issues related to 

cryptocurrency in the Indian market. The first part 

of the paper will explain what crypto-currency 

and its types are. Further, it will explain the 

buying and selling methods, the background of 

crypto, and the economic parameters of using 

cryptocurrency. People buy cryptocurrency in 

India through apps that allow users to buy crypto 

and maintain reserves. There are various 

questions and issues concerning its volatility, how 

it can be useful, how it will affect the market, the 

challenges, and the pros and cons of investing in 

crypto for avid investors to diversify their 

portfolios. By reading this paper, the person will 

know all there is to know about what crypto has 

to offer and what its recent past has been like, 

what the future of crypto may hold, different 

types of crypto, and many more frequently asked 

questions. 

KEYWORDS:

Crypto-currency, Bitcoin, Blockchain, 

Decentralised, Ethereum, Portfolio

INTRODUCTION

Crypto-Currency, also known as cryptocurrency 

or crypto, is a digital form of currency that exists 

in a virtual model using blockchain technology to 

secure transactions. Cryptocurrencies are not 

regulated by a central issuing or a regulatory 

body but instead use a decentralised system to 

issue new units and record transactions. It was 

founded by a group of people named Satoshi 

Nakamoto, but it didn't intrigue the public until 

2019, during the covid pandemic. 

There are currently more than 2000 cryptocurrencies 

circulating in the market, with Bitcoin's most famous. 

A few other cryptos are Ethereum, Dogecoin, etc. The 

total value of the cryptocurrency in circulation 

worldwide is around 2.48 trillion dollars, with Bitcoin 

being 1.03 trillion of it. [1] 

People can buy and sell cryptocurrencies 

worldwide through various sites and apps. [2]

Market worldwide has been very volatile due to 

the influence of known personalities tweeting and 

CRYPTOCURRENCY, BOON, 
OR A BANE?

1Namit Bajoria

revealing their ownership of various cryptos. This 

causes a huge rise or drop in the prices of crypto, 

as seen in the example of Dogecoin, which rallied 

drastically when the owner of Elon Musk, founder 

of Tesla Motors, tweeted that Tesla would be 

starting to accept cryptocurrency as an alternate 

form of payment for their merchandise. [3]

While cryptocurrency is a form of trade, many 

companies in 2021 have started accepting it as a 

form of trade money on their sites. As a result, 

people could buy their requirements in crypto 

instead of money or online transactions. 

Companies like Microsoft, PayPal, Starbucks, AT&T, 

Amazon, etc., were among the many who did. [4] 

People who invest in cryptocurrency care more 

about the volatility of the price range of the coin 

instead of the utility that the latter provides. For 

example, most crypto investors invest in Dogecoin 

in the short run because it has no advantage over 

other major cryptocurrencies like Ethereum. These 

traders, noticing the high volatility of Dogecoin, 

tend to invest in it. The other set of short-term 

investors tends to buy them during price surges 

and wish to participate enough to curb their 

enthusiasm. A few traders prosper this way, but a 

better half of the people should buy and hold onto 

their crypto for a long time.  

In 2021, during the covid pandemic period in 

India, a lot of the youth population started to 

invest in the market as they were suddenly very 

self-aware about financial freedom. Hence, they 

started investing in cryptocurrency. The average 

age of an Indian investor in cryptocurrency is just 

24 years. Even teenagers in India have started to 

invest in cryptocurrencies, suggesting how wide 

the crypto market is. [6] 

In November 2021, crypto hit an all-time high 

valuation and turned more eyes towards itself. 

Between June 2020 and July 2021, India gained 

641% of crypto investors, telling us all about how 

much cryptocurrency has influenced the market 

and people and seeing the scope it carries with it. 

[7] India has 15 homegrown platforms where the 

public can make accounts, link them with their 

bank accounts or any portal for online payment 

and start trading in easy steps. A few of the most 

used apps and sites for trading crypto in India are 

WazirX, Coindcx, Coin Switch Kubler, Uno coin, 
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revealing their ownership of various cryptos. This 

causes a huge rise or drop in the prices of crypto, 

as seen in the example of Dogecoin, which rallied 

drastically when the owner of Elon Musk, founder 

of Tesla Motors, tweeted that Tesla would be 

starting to accept cryptocurrency as an alternate 

form of payment for their merchandise. [3]

While cryptocurrency is a form of trade, many 

companies in 2021 have started accepting it as a 

form of trade money on their sites. As a result, 

people could buy their requirements in crypto 

instead of money or online transactions. 

Companies like Microsoft, PayPal, Starbucks, AT&T, 

Amazon, etc., were among the many who did. [4] 

People who invest in cryptocurrency care more 

about the volatility of the price range of the coin 

instead of the utility that the latter provides. For 

example, most crypto investors invest in Dogecoin 

in the short run because it has no advantage over 

other major cryptocurrencies like Ethereum. These 

traders, noticing the high volatility of Dogecoin, 

tend to invest in it. The other set of short-term 

investors tends to buy them during price surges 

and wish to participate enough to curb their 

enthusiasm. A few traders prosper this way, but a 

better half of the people should buy and hold onto 

their crypto for a long time.  

In 2021, during the covid pandemic period in 

India, a lot of the youth population started to 

invest in the market as they were suddenly very 

self-aware about financial freedom. Hence, they 

started investing in cryptocurrency. The average 

age of an Indian investor in cryptocurrency is just 

24 years. Even teenagers in India have started to 

invest in cryptocurrencies, suggesting how wide 

the crypto market is. [6] 

In November 2021, crypto hit an all-time high 

valuation and turned more eyes towards itself. 

Between June 2020 and July 2021, India gained 

641% of crypto investors, telling us all about how 

much cryptocurrency has influenced the market 

and people and seeing the scope it carries with it. 

[7] India has 15 homegrown platforms where the 

public can make accounts, link them with their 

bank accounts or any portal for online payment 

and start trading in easy steps. A few of the most 

used apps and sites for trading crypto in India are 

WazirX, Coindcx, Coin Switch Kubler, Uno coin, 
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Zeb pay, Bit bins, etc. WazirX is the most used 

platform with over 12 million users. [8] 

The cryptocurrency market is still very volatile 

and has experienced some vast dips. [9] There 

have been rumours floating around about a ban 

on crypto in India, yet nothing could stop Indians 

from investing in popular cryptos like Ethereum, 

Bitcoin, etc. [10] The country currently has 

approximately ten crore crypto owners. [11] 

The fact that surprises us the most is the gap 

between India and the U.S. The United States has 

2.74 crore crypto owners, followed by Russia (1.74 

crores) and Nigeria (1.30 crore). The population 

also does have a major impact. Despite many 

crypto owners, India is only at the fifth spot on 

the tally for the percentage of crypto owners of 

the total population. About 7.3% of India's 

population are crypto owners. Bitcoin was the 

most bought cryptocurrency in India in 2021, 

followed by Tether, Dogecoin, and Shiba Inu. [12] 

"The way of life around bitcoin is essential for the 

allure," says Finn Breton, teacher of science and 

innovation at the University of California Davis 

and creator of 'Advanced Cash: The Unknown 

History of the Anarchists, Utopians, and 

Technologists Who Created Cryptocurrency.' 

"When you purchase bitcoin, you're getting tied 

up with an entire scene," Breton says. [13] 

However, bitcoin stands out enough to be noticed 

by a few genuine financial backers and standard 

monetary organisations. The currency is being 

traded by VIPs who put resources into bitcoin 

with exceptionally connected people with bitcoin 

on TikTok, Twitter, and Reddit, online media 

channels to increase bitcoin's fame. 

"Abruptly, there resembles a better approach to 

see, finance and to have a personality of yourself 

as an entertainer in like the monetary space," says 

Lana Swartz, a partner educator of media learns 

at the University of Virginia and creator of 'New 

Money: How Payment Became Social Media'. 

These social stages can likewise drive practices, 

as indicated by Utpal Dholakia, educator of 

showcasing at Rice University, who concentrates 

on purchaser monetary independent direction. 

Research has shown that when individuals talk 

about their interests in internet-based social 

conditions, they will often become more 

dangerous looking for in the kinds of ventures 

they make. 

Individuals become energised by the possibility 

of bringing a new, conceivably ground-breaking 

innovation into the world. Furthermore, with 

bitcoin bulls anticipating the crypto's cost could 

go as high as $200,000 over the following ten 

years, and with standard monetary organisations 

from PayPal to Square getting into bitcoin, it's 

hard not to fear passing up a major opportunity. 

"Individuals centre more around the potential 

gain than the drawback," says Meyvis. So, it's not 

difficult to clear up the conceivable outcomes 

that could emerge out of bitcoin.

Based on the above analysis, factors related to 

investment in Bitcoin are still not known. So, there is a 

need to study the factors which influence customers' 

decision to invest or not to invest in cryptocurrency. 

So, we have conducted this study. [14]

RESEARCH METHODOLOGY

The methodology used in this paper is Adopted 

Qualitative Methodology, as it has helped us 

better understand this research:

1. We conducted interviews to understand factors 

related to individual customers toward their 

decision on Bitcoin investment. We have 

recorded these interviews to avoid loss of data.

2. We have transcribed both interviews.

3. We did a detailed analysis of these interview 

transcripts.

PARTICIPANTS

Participant 1 is 17, and he is into the finance of all 

shapes and sorts. He invests in crypto, stocks, and 

NFTs of all shapes and kinds. He is a bibliophile 

and takes to non-fictional books eagerly, and he 

is also a super practical and straightforward guy. 

Participant 2 is a 15 Years old student studying in 

Kolkata who has a family investing background 

and is very enthusiastic about the market.

QUESTIONS FOR

PRO-CRYPTO INVESTORS:

1. Brief Introduction of yourself

2. What investing experience do you have

3. Have you heard of cryptocurrency in the near past?

4. Views on crypto

5. Has the person considering investing in crypto?

6. Does the person invest in crypto?

7. How did the person decide to invest in crypto?

8. When did the person first invest in crypto?

9. Which crypto did the person invest in 

10. Is the person at a profit or a loss? 

11. Does the person see this as an investment for 

the daily trader?

 1. Why did the person decide to not invest in 

crypto? 

 2. A few drawbacks of investing in crypto 

 3. Why does the person not see crypto as the 

future currency?

ANALYSIS, FINDINGS, AND 

CONCLUSION

"Just like most folks who started with focusing on 

their finance during the lockdown, I had taken a 

liking to money at the end of Class X. I started 

stocks on Mar 16, 2020, when I bought Yes Bank for 

five or so bucks and sold it 16 bucks 2-3 days later. 

My journey with crypto started back in 2017 when I 

started understanding what it was, and I invested 

my first rupee on Dec 11, 2011. So yes, I am an aid 

investor and a part of the crypto community.

I'm bullish on crypto because blockchain 

technology is fascinating. There are good and 

bad projects – projects that can make it big and 

projects that will not last forever, and it's 

important to be in crypto for the long run whilst 

aiming for short-run gains. Moreover, the future 

appears to be far more decentralised, and 

currencies like MATIC make it seem possible. 

There is no intermediary involved too, which 

eases out the work for every investor and gives 

better returns. So yes, I invest regularly. I also try 

to perform technical analysis on projects. The 

hype and the lockdown gave me time to learn 

about it. Plus, the need to diversify from stocks 

was always lucrative."  

After carefully examining how people feel about 

cryptocurrency, we can come to two viable 

options for different types of investors and give 

people different reasons to buy and invest or not 

invest in cryptocurrency.  

REASONS TO INVEST:

1. Command over your resources: 

The advantage of decentralised crypto is that it 

gives control to the holder, and we can store our 

resources without the interference of a third 

party. Moreover, the coin's value is not entirely 

determined by an agent of the trade, giving them 

the freedom to get extra profits from the 

predominant trade rate.

Participant 1- "There is no middleman involved 

too, which eases out the work for every investor 

and better returns."

2. Deflationary resources:

Bitcoins and other cryptographic forms of money 

have limited stock. This makes it a deflationary 

resource, determining that buying power 

increases over time. Therefore, all cryptographic 

money has a calculated number that places a cap 

on its absolute stockpile.

Participant 2- "Volatile, more of a risky trading 

option than a stable investment or a currency.”

3. Straightforward and secure: 

Cryptocurrencies are famous for their intensive 

straightforwardness, inferable from open-source 

and freely evident innovation. Zeb Pay, 

established in 2014, is one of India's most 

seasoned crypto trades. It offers a free from any 

harm stage for exchanging cryptographic forms 

of money.

Participant 1- "In the long run, the entire world 

will be running on crypto, but there will be time 

and hurdles to come over – people will need to 

start on stocks first because that's when they 

start applying themselves to crypto.”

4. Great decision for long haul speculation:

Despite the instability and variances that describe 

the crypto market, interests in crypto are believed 

to be very helpful over the long haul. They can go 

about as a sensible wellspring of reserve funds 

post-retirement or give you some genuinely 

necessary monetary cushion during an abrupt 

financial emergency. 

Participant 1- "There are good and bad projects – 

projects that can make it big and projects that 

will not last forever, and it's important to be in 

crypto for the long run, whilst aiming for short-

run gains too." 

Participant 1- "Moreover, the future appears to be 

far more decentralised, and currencies like MATIC 

make it seem possible." 

Participant 1- "In the long run, the entire world 

will be running on crypto, but there will be time 

and hurdles to come over – people will need to 

start on stocks first because that's when they 

start applying themselves to crypto."

5. Adaptable and Independent exchanging: 

The all-time availability of crypto exchange 

makes it easily accessible for brokers to sort out 

their exchange during the day. Moreover, there 

are also a few altcoins like Ethereum, Dogecoin, 

and Ripple, which increment the capability to 

obtain riches and assist merchants with 

expanding their portfolios. 

Participant 1- "Plus, the need to diversify from 

stocks was always lucrative." 

Participant 1- "There is no middleman involved 

too, which eases out the work for every investor 

and better returns."

REASONS TO NOT INVEST:

1. Digital currency's unpredictable nature

Stocks are known to be a more unpredictable 

venture decision than bonds. What's more, that is 

frightening a few financial backers. On the off 

chance that you're now uncomfortable with claiming 

stocks, you'll have to get ready for a significantly 

wilder ride with digital currency. That may not line 

up with your danger resilience and safe place. 
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Zeb pay, Bit bins, etc. WazirX is the most used 

platform with over 12 million users. [8] 

The cryptocurrency market is still very volatile 
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from investing in popular cryptos like Ethereum, 

Bitcoin, etc. [10] The country currently has 
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2.74 crore crypto owners, followed by Russia (1.74 

crores) and Nigeria (1.30 crore). The population 

also does have a major impact. Despite many 

crypto owners, India is only at the fifth spot on 

the tally for the percentage of crypto owners of 

the total population. About 7.3% of India's 

population are crypto owners. Bitcoin was the 

most bought cryptocurrency in India in 2021, 

followed by Tether, Dogecoin, and Shiba Inu. [12] 

"The way of life around bitcoin is essential for the 

allure," says Finn Breton, teacher of science and 

innovation at the University of California Davis 

and creator of 'Advanced Cash: The Unknown 

History of the Anarchists, Utopians, and 

Technologists Who Created Cryptocurrency.' 

"When you purchase bitcoin, you're getting tied 

up with an entire scene," Breton says. [13] 

However, bitcoin stands out enough to be noticed 

by a few genuine financial backers and standard 

monetary organisations. The currency is being 

traded by VIPs who put resources into bitcoin 

with exceptionally connected people with bitcoin 

on TikTok, Twitter, and Reddit, online media 

channels to increase bitcoin's fame. 
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as an entertainer in like the monetary space," says 

Lana Swartz, a partner educator of media learns 

at the University of Virginia and creator of 'New 

Money: How Payment Became Social Media'. 
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as indicated by Utpal Dholakia, educator of 
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about their interests in internet-based social 

conditions, they will often become more 

dangerous looking for in the kinds of ventures 
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Individuals become energised by the possibility 

of bringing a new, conceivably ground-breaking 

innovation into the world. Furthermore, with 

bitcoin bulls anticipating the crypto's cost could 

go as high as $200,000 over the following ten 

years, and with standard monetary organisations 

from PayPal to Square getting into bitcoin, it's 

hard not to fear passing up a major opportunity. 

"Individuals centre more around the potential 

gain than the drawback," says Meyvis. So, it's not 

difficult to clear up the conceivable outcomes 

that could emerge out of bitcoin.

Based on the above analysis, factors related to 

investment in Bitcoin are still not known. So, there is a 

need to study the factors which influence customers' 

decision to invest or not to invest in cryptocurrency. 

So, we have conducted this study. [14]

RESEARCH METHODOLOGY

The methodology used in this paper is Adopted 

Qualitative Methodology, as it has helped us 

better understand this research:

1. We conducted interviews to understand factors 

related to individual customers toward their 

decision on Bitcoin investment. We have 

recorded these interviews to avoid loss of data.

2. We have transcribed both interviews.

3. We did a detailed analysis of these interview 

transcripts.
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shapes and sorts. He invests in crypto, stocks, and 

NFTs of all shapes and kinds. He is a bibliophile 

and takes to non-fictional books eagerly, and he 

is also a super practical and straightforward guy. 
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Kolkata who has a family investing background 

and is very enthusiastic about the market.
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6. Does the person invest in crypto?
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9. Which crypto did the person invest in 

10. Is the person at a profit or a loss? 

11. Does the person see this as an investment for 

the daily trader?

 1. Why did the person decide to not invest in 

crypto? 

 2. A few drawbacks of investing in crypto 

 3. Why does the person not see crypto as the 

future currency?

ANALYSIS, FINDINGS, AND 

CONCLUSION

"Just like most folks who started with focusing on 

their finance during the lockdown, I had taken a 

liking to money at the end of Class X. I started 

stocks on Mar 16, 2020, when I bought Yes Bank for 

five or so bucks and sold it 16 bucks 2-3 days later. 

My journey with crypto started back in 2017 when I 

started understanding what it was, and I invested 

my first rupee on Dec 11, 2011. So yes, I am an aid 

investor and a part of the crypto community.

I'm bullish on crypto because blockchain 

technology is fascinating. There are good and 

bad projects – projects that can make it big and 

projects that will not last forever, and it's 

important to be in crypto for the long run whilst 

aiming for short-run gains. Moreover, the future 

appears to be far more decentralised, and 

currencies like MATIC make it seem possible. 

There is no intermediary involved too, which 

eases out the work for every investor and gives 

better returns. So yes, I invest regularly. I also try 

to perform technical analysis on projects. The 

hype and the lockdown gave me time to learn 

about it. Plus, the need to diversify from stocks 

was always lucrative."  

After carefully examining how people feel about 

cryptocurrency, we can come to two viable 

options for different types of investors and give 

people different reasons to buy and invest or not 

invest in cryptocurrency.  

REASONS TO INVEST:

1. Command over your resources: 

The advantage of decentralised crypto is that it 

gives control to the holder, and we can store our 

resources without the interference of a third 

party. Moreover, the coin's value is not entirely 

determined by an agent of the trade, giving them 

the freedom to get extra profits from the 

predominant trade rate.

Participant 1- "There is no middleman involved 

too, which eases out the work for every investor 

and better returns."

2. Deflationary resources:

Bitcoins and other cryptographic forms of money 

have limited stock. This makes it a deflationary 

resource, determining that buying power 

increases over time. Therefore, all cryptographic 

money has a calculated number that places a cap 

on its absolute stockpile.

Participant 2- "Volatile, more of a risky trading 

option than a stable investment or a currency.”

3. Straightforward and secure: 

Cryptocurrencies are famous for their intensive 

straightforwardness, inferable from open-source 

and freely evident innovation. Zeb Pay, 

established in 2014, is one of India's most 

seasoned crypto trades. It offers a free from any 

harm stage for exchanging cryptographic forms 

of money.

Participant 1- "In the long run, the entire world 

will be running on crypto, but there will be time 

and hurdles to come over – people will need to 

start on stocks first because that's when they 

start applying themselves to crypto.”

4. Great decision for long haul speculation:

Despite the instability and variances that describe 

the crypto market, interests in crypto are believed 

to be very helpful over the long haul. They can go 

about as a sensible wellspring of reserve funds 

post-retirement or give you some genuinely 

necessary monetary cushion during an abrupt 

financial emergency. 

Participant 1- "There are good and bad projects – 

projects that can make it big and projects that 

will not last forever, and it's important to be in 

crypto for the long run, whilst aiming for short-

run gains too." 

Participant 1- "Moreover, the future appears to be 

far more decentralised, and currencies like MATIC 

make it seem possible." 

Participant 1- "In the long run, the entire world 

will be running on crypto, but there will be time 

and hurdles to come over – people will need to 

start on stocks first because that's when they 

start applying themselves to crypto."

5. Adaptable and Independent exchanging: 

The all-time availability of crypto exchange 

makes it easily accessible for brokers to sort out 

their exchange during the day. Moreover, there 

are also a few altcoins like Ethereum, Dogecoin, 

and Ripple, which increment the capability to 

obtain riches and assist merchants with 

expanding their portfolios. 

Participant 1- "Plus, the need to diversify from 

stocks was always lucrative." 

Participant 1- "There is no middleman involved 

too, which eases out the work for every investor 

and better returns."
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Stocks are known to be a more unpredictable 

venture decision than bonds. What's more, that is 

frightening a few financial backers. On the off 

chance that you're now uncomfortable with claiming 

stocks, you'll have to get ready for a significantly 

wilder ride with digital currency. That may not line 
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Assuming that is simply the situation, there's no 

great explanation to drive yourself to purchase 

digital money - - not when you can face less relative 

danger challenges in the financial exchange. 

Participant 2- "Volatile, more of a risky trading 

option than a stable investment or a currency." 

Participant 2- "Extremely volatile, doesn't depend 

on anything, winning the lottery is easier to 

predict, and the market has 0 predictability.”

2. Its drawn-out esteem is sketchy

Digital currency, paradoxically, has just been 

around for barely ten years. What's more, we 

don't know how reasonable it is like a drawn-out 

venture. Assuming guidelines need to be dealt 

with that make cryptographic money less 

appealing according to an assessment viewpoint, 

then, at that point, its worth could plunge. What's 

more, if it neglects to turn into a sensibly normal 

type of cash, something comparable could occur. 

Many individuals like to adopt a drawn-out 

strategy to contribute. In any case, cryptographic 

money may not fall into that design very well.

Participant 2- "A currency needs to be stable; 

crypto slips 10% up and down daily while a stable 

currency which the people use to determine the 

price of goods and services fluctuates by 4-8% a 

year at the very most.”

CONCLUSION

After considering everything said and mentioned 

throughout, all the data and results, I feel like 

investing in crypto is only for the people who 

understand the market, fluctuations, and 

volatility. No person should wake up one day and 

decide to invest in crypto, and there are a lot of 

prerequisites required which might lead the 

person off a cliff. In the same way, if a person has 

the working knowledge of cryptocurrency and 

understands the market, investing in various 

cryptocurrencies could be a major advantage for 

them as they would get a stand-out diversifying 

option with its risks and merits. 
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